
For the abolition of slavery, for 
the abolition of veganism

About the necessary paradigm 
shift needed in the animal 

rights movement.



For the abolition of slavery, for 
the abolition of veganism

Hey what the f*** does this 
mean?



Nonhuman animals are slaves

● Nonhuman individuals are legally a property 
in our speciesist societies.

● Considered as a ressource, they are exploi-
ted for their milk, their eggs, are murdered 
for their skin, their flesh, are used as a « bio-
logocial material » for experiments, etc...



Biggest part of animal slavery: 
food (→99,8% of exploitation)
● The number of earth animals killed for food 

is 56'000'000'000 individuals every year. 
Aquatic animals are counted in tons, about 
150'000'000 tons every year, which makes 
at least 400'000'000'000 victims. Overall it 
makes about 450'000'000'000 individuals.

● In comparison, the fur industry kills 60 mil-
lion individuals (→ 0,013% of food victims) 
and animal experimentation about 300 mil-
lion victims (→ 0.07% of food victims)



What strategies have to be 
used to abolish slavery? 

● 1) Analysis of the strategy used by social 
movements to bring change.

● 2) Analysis of the strategy used by animal 
rights activists.



Strategy used by 
social movements

● Social movements are claim-making       
machines
1) They express a claim:  →  «Abolition of the 
apartheid!», « We demand the right to vote 
for women! », « Beer has to be free! »
2) They have to make the claim more visible 
(demos, petitions, letters, TV debates etc...)
3) This claim-making creates a public      
debate and the issue is put on the agenda 
and becomes a public problem.



Strategy used by
social movements

● It is always a minority who starts making 
a claim, and during the public debate (that 
can last for decades), the more the claim is 
discussed the bigger gets the minority 
and becomes finally a majority.

● Once the unanimity concerning a 
situation/practice is broken because some 
people begin to make claims for a change, it 
becomes easier for others to question the 
practice → the psychological study of Asch



Strategy used by social 
movements: Asch study

"Which of the bars on the right is the same 
length as the one on the left?" It depends...



Strategy used by social 
movements: Asch study

● If there are 10 participants and only one is 
the real subject, (the other 9 were told to say 
an incorrect answer), the subject will conform 
to the majority. (He will even think that the 
majority is right.) But if there is just one other 
person who gives the right answer, it is much 
easier for the subject to give the right 
answer. →  When a claim starts being 
heard in society concerning a situation/ 
practice, the situation becomes to be 
seen as more problematic and it is easier 
to be against it.



Strategy used by 
animal rights activists

● We have seen that animal exploitation for 
food represents about 99.8% of the 
exploitation.

● Concerning this issue animal rights activists 
have used the conversion strategy.

● Conversion strategy consists in converting 
people into vegetarianism/veganism without 
creating a public debate nor making claims 
like for example: « Slaughterhouses have to 
be closed now! »



Strategy used by animal rights 
activists: conversion strategy

● The belief behind the conversion strategy is this: 
« we are just a minority so we have to first 
convert a lot of people into veganism and only 
then we will create a public debate. »

● 1) But all social movements were a little minority 
when they started to make claims, even the 
movement for the abolition of human slavery.
2) And the conversion to veganism is much 
more complicated if there is no public debate.
(Unanimously accepted practice→ Asch)



● Social movement have never used this kind 
of tactic alone.

● If boycott is used it is used with claim-
making. Examples: Martin Luther King calling 
for a boycott of Montgomery buses and 
claiming that racial discrimination has to be 
abolished. Gandhi called for a boycott of 
British textiles and claimed that India has to 
be independent. (And what is also problematic is that 
veganism isn't even perceived by the public as a political 
boycott, but as a personal choice... → see later)

Strategy used by animal rights 
activists: conversion strategy



Strategy used by animal rights 
activists: conversion strategy

● The conversion strategy is not used in social 
movements but in religious movements. 

● The success of this tactic is very limited: 
After 2'000 years of this strategy used by 
christianism, the majority of humans are still 
not christian, and christianism has even used 
a lot of violent conversion tactics. How many 
thousands years will we have to wait to 
abolish animal slavery if we use this 
strategy?



Strategy used by animal rights 
activists: conversion strategy

● 1) Ineffectiveness of the conversion strategy
● Births in 2008 in Switzerland:  76'000 
● Deaths in 2008: 61'000 

→ about 15'000 more people each year
● Plus each year about 10'000 strangers come to 

Switzerland, but because of nationalist laws only 
1'500 are considered as refugees and have the 
right to stay. 

● Overall: 16'500 more people each year.



Strategy used by animal rights 
activists: conversion strategy

● 16'500 more people each year in CH
Let's consider that 1'000 babies will have 
vegan parents and that 500 strangers boycott 
already animal products. This still makes 
15'000 new non-vegans each year. So if 
we want the percentage of people 
boycotting animal products to really grow 
with the conversion strategy we have to 
convert more than 15'000 people into 
veganism each year. We surely do less.



Strategy used by animal rights 
activists: conversion strategy

● 16'500 more people each year in CH
If we want our ideas to be heard more in 
society, so that more people can boycott 
animal products we have to create a public 
debate, and public debate is created by claim 
making not by conversion.



Other consequences of the 
conversion strategy

2) Question of personal choice

● The advocation of veganism creates the 
impression among the public that it is a 
question of personal choice and not a 
question of justice. « Just like some people are 
muslim, some people are vegans, everyone 
has the right to do what s/he wants. »



Other consequences of the 
conversion strategy

2) Question of personal choice

● Of course murdering and eating another 
individual isn't a question of personal 
choice but a question of justice towards 
the oppressed animals. But there won't be 
any understanding of this if there aren't 
people who claim that the killing of animals 
for food has to be banned. 



Other consequences of the 
conversion strategy

● Because of the use of the « veganism » 
construction, this is what is in the mind of the 
public: « They don't eat animal products 
because they are vegans » very similar to 
« This guy doesn't eat pork because he is 
muslim ». It comes again to personal choice. 
If we use political claims it will be:  « they 
boycott animal products because they 
demand the closing of slaughterhouses/ they 
want animal exploitation to be abolished/ they 
want a legal right to life for animals.»



Other consequences of the 
conversion strategy

● 3) Psychological reinforcement of speciesism

● The goal of the conversion strategy is to convert 
people into veganism, the means are not 
important, that is why many arguments are used 
that have nothing to do with the oppression of 
nonhuman animals. Example: health or 
environmental arguments are nearly always on 
the flyers that we distribute. And sometimes 
there is not a word about speciesism.



Other consequences of the 
conversion strategy

● 3) Psychological reinforcement of speciesism
If we were in a society where some people ate 
children, would we criticize the practice by saying 
that this can be bad for the health of the 
cannibals? No, we would criticize it only by 
saying that children have an interest to live their 
life. Talking also about the health of cannibals 
sends the unconscious message that the 
interests of the children are not so important.



Other consequences of the 
conversion strategy

● 3) Psychological reinforcement of speciesism
Imagine there was a demo against the genocide 
in Rwanda in which people would have said: 
« This has to be stopped because there is too 
much blood produced by the killings and this 
pollutes the groundwater. » It is immoral to use 
this kind of arguments (health or environment) 
when humans are murdered. And it is also 
immoral to use this kind of arguments when 
other animals are murdered.



Other consequences of the 
conversion strategy

● 3) Psychological reinforcement of speciesism
The conversion strategy drives us to use every 
argument that we have in order to convert people 
to veganism, but when we use the health and 
environmental arguments next to the victims 
murdered every day we implicitly send the 
unconscious speciesist message that the 
lives of nonhuman animals are not so 
important.



What to do to abolish the 
slavery of nonhuman animals?

● Let's take the example of human slavery 
abolitionists in the 19th century.
Did they try to convert people to 
« hooganism » (a way of living that excludes 
all products of human slavery)? 
No! They made claims that human slavery 
has to be banned and created a public 
debate on the question. Animal rights 
activists should do the same.



What to do to abolish the 
slavery of nonhuman animals?

● If there were concentration camps in our 
country in which human slaves produced all 
kind of products, would we just tell people 
to stop buying these products or would 
we claim that these concentration camps 
have to be closed down? I think we would 
clearly express that they have to be closed 
down.
The conversion to veganism strategy is not a 
morally acceptable position, we have to 
make claims and create a public debate.



What to do to abolish the 
slavery of nonhuman animals?

● For example when we write flyers, press 
releases, when we are interviewed, when we 
make demos, instead of the individualist 
sentence: « go vegan! » we have to make 
clear claims for a change in the society:
«Killing animals for food has to be 
abolished.»



Conversion strategy, 
examples: 

● « Go vegan! »
● « Veganism is good for the planet. »
● « Veganism is good for your health. »
● « Vegans have better sex. »
● « Going vegan is a rational choice. »
● « Vegan food is great! »



Social movement / public 
debate strategy:

● « We demand the abolition of the property 
status of the animals. »

● « Slaughterhouses have to be closed now. » 
● «Killing animals for food has to be 

abolished. » 
● « Animals should have a legal right to life. »
● « Society has to condemn and fight 

speciesism as it fights racism and sexism. »



Conclusion

● We have to be sure that our message is 
understood as a demand for a change to 
the society. We should stop fearing the 
public and start to express what we really 
want: 
« We demand the abolition of animal 
slavery! »
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