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INTRODUCTION

“Towards an annual event for the benefit of companies interested in the French 
markets ...”

A few months of its opening, the first edition of the “Foire de  Jarry” is actively 
preparing for and already promises a colorful program.

In partnership with the city of Baie Mahault the “Foire de jarry” takes place 
on 13, 14 and 15 December 2012 and is fully integrated in the program of the 
Jarry festival (economic capital of the Lesser Antilles).

Thousands of exhibitors, 60 000 visitors expected in three days of meetings 
and exchanges, an international exhibition exclusively in B to B and B to C, two 
nations as guests of honor: Trinidad & Tobago and Brazil will complete this first 
edition.

The organizing committee provides exhibitors and participants:
Of modular stands,
A decoration, fairy, at the height of the show and associated with this time of 
year-end.
A communication strategy and marketing at the height of the event thanks to 
a powerful and effective media coverage, surfing on current trends (including 
social networks).
A team of professionals available to exhibitors and participants will be present 
during the entire period of the event but also before and after the Fair
The “Foire de Jarry” is the much anticipated event for the end of this year.
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Develop, promote, sell and trade facilitation

“Foire de Jarry”, the first of its kind, was inspired by an old Guadeloupe one : 
the Fair of Basse Terre (administrative capital of Guadeloupe).
Although today the concept has been modernized:
1. More conventional framework
2. Exceptional and unavoidable
3. IT and modernity honor
4. A unique international dimension;
The World Trade Center complex in Jarry dedicated to this type of event, more 
modern, more dynamic is undoubtedly the ideal place for this first edition of 
the “Foire de Jarry”.
On the eve of the holiday season, the main objective is to gather in one place 
all types of businesses and services that contribute to the attractiveness of the 
event.
This is the opportunity for all exhibitors to take advantage of this craze for 
bargains during this festive period, and allow thousands of visitors (individuals 
and professionals) to exceptional cases.
And traders who expose increase their turnover.
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Participation in this international event, Guadeloupe is an opportunity for the 
exhibitor:
1. Promote close by providing merchants with customers horizons and 
ambitions various
2. Exposing in a professional and friendly environment their range of products 
and / or services
3. To share with other companies
4. To discover new markets.

It may depend on the attractiveness of the population for this type of event, 
according to a market study conducted by professionals, gather more than 25 
000 people (low forecast) and 60 000 (high projection).
According to figures from the national representative authority activities of 
fair and trade show, 1 euro invested by the «Exhibitor» would yield 15 to 25 
euros for such an event.
The impact on the purchase decision is particularly strong in the period before 
Christmas and New Year’s Eve.
For those who wish to sell a new product launch, enhance his image or 
reputation, prospect, customer loyalty, build up a file prospects ...
The Fair is an event unique to revitalize its business and expand its networks.
Remember that “Foire de Jarry” event is the event of this year-end 2012 and 
will allow exhibitors to develop, promote, sell and trade facilitation; test your 
products on new market, visitors to discover new products and / or services, 
and of course to bargains, and look beyond our borders ... which is better.
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Beyond our borders
Why this international dimension?

France and the French West Indies: lust regions many foreign companies in 
growth markets, business opportunities sectoral areas of innovative, modern 
and full development; known and recognized expertise in several sectors, 
offering an ideal opening to European markets, seeking investors pleasant ...

French West Indies investors have understood, and strive to develop a strategy 
for international development, targeted and efficient allowing them to penetrate 
new markets.

The French West Indies are a dynamics region but vulnerable to globalization. 
It is for this reason that the “Foire de Jarry”, should be positioned in a context 
of openness and globalization.
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According to a study by the consulting firm Brainwave, specialize in international 
business development in Europe, based in Trinidad & Tobago, the most attractive 
markets will be :

Consumer markets
The food industry 
The cosmetics market 
Fashion accessories 
Housing and Design
Renewable Energy and eco energy 
Construction market 
Industrial and technological
Services related to ICT 
Computer recycling
Service contracts
Distribution 
Finance
Financing services
Banks / insurance
Education, science, art and culture
Tourism
Agriculture
Recycling and environment
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BRAZIL AND TRINIDAD & TOBAGO
GUESTS OF HONOUR

Aware of the benefits of being in territories with high potential for growth, Foire 
de Jarry chose to invite our more dynamic neighbors, namely Brazil and Trinidad 
& Tobago.

Why these countries?
Brazil, which has everything to become one of the most important countries in 
the years to come, has an impressive economy.
Members of the BRIC (Brazil, Russia, India and China), Brazil is considered a 
developing country among others. Brazil was hit very late by the crisis of 2008, 
but was released quickly. This excellent sign of good health is due to several 
factors.
One of the key factors to the low impact of the crisis on the country was the 
surge in commodity prices which the country abounds: soybean oil, sugar, coffee, 
gold, iron, wood ... so many resources show the strength of this country.

Brazil also presents itself as a heavyweight in global energy resources. The 
huge oil discoveries only confirm this finding.
With the organization of the World Cup football in 2014 and 2016 Olympic 
Games, the country is about to be on the forefront of the world stage. A 
significant investment opportunity for our companies.
Brazil is a country of the future and hospitality investment world but remains a 
country with strong contrasts.
Brazil is the dawn of a new challenge: extending the current economic climate 
ensuring a «business environment» protective and competitive, continually 
looking for new opportunities.
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As well as Trinidad & Tobago, considered the economic powerhouse 
of the Caribbean, growing and looking for new business opportunities.
Trinidad & Tobago has experienced the highest rate of economic growth 
in the Americas from 2000 to 2006, taking advantage of the energy sector 
revenues. Undergoing both the effects of policy against economic overheating 
and the global economic slowdown, the country’s growth contracted sharply 
to -3.5% in 2009. The country has returned to positive growth in 2010 (1.2%) 
but growth prospects in the medium term are less favorable than before the 
crisis. The Trinidad and Tobago economy is highly dependent on oil and natural 
gas are the main sources of income in the country. The Trinidadian government 
therefore intends to diversify its economy by focusing on the following sectors: 
food, fishery products, the film industry, luxury boating, shipping, tourism, 
environment and the packaging industry.
The government pursues an expansionary fiscal policy to finance infrastructure, 
education, social programs and national security. Monetary policy aims to 
promote the recovery of non-energy sector while managing excess liquidity 
in the financial system. The economic crisis has pushed the unemployment 
rate to 6% of the population, inequalities remain high and about 17% of the 
population lives below the poverty line.
A favorable investment climate, improved infrastructure and the gradual 
transformation of the country into a regional financial center are factors that 
promote economic growth. However, the water shortage, frequent power 
outages and inadequate piping system are factors that slow growth.
Trinidad and Tobago is a country open to foreign trade. Trade policy essentially 
aims to make the country a manufacturing and financial center in the Caribbean 
and the Americas.
Although tariffs are relatively high, the country has very few non-tariff trade 
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barriers. The abundance of natural resources (mainly oil and gas) promotes 
trade. In addition, the government takes the necessary measures to promote 
exports, establishing a tax system relatively healthy, reduce business costs, 
promote investment in human resources and improve the overall efficiency of 
the economy. Notably France and Europe.
The island exports more than it imports. This has resulted in a substantial 
trade surplus in 2008, a trend that should continue in the coming years.
Its main trading partners are the United States, Mercosur (Common Market of 
South America) and Colombia.
Cooperation with the French West Indies is just beginning to energize itself. 

In addition, these destinations are already coveted by many of our companies 
and organizations, the presence of these nations during the Fair would once, 
acceleration or finalization of the process of exploration.
Share these invitations, the potential trade and investment in the French Antilles, 
France and Europe will be highlighted on the international business scene.

“Foire de Jarry” chose to focus on :

1. Actors of the global economy
2. Develop long-term partnerships
3. Highlight commercial investments and opportunities 
4. Betting on international development.
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How to reach our goals?

Our main goal through this international village remains the creation of synergy 
in a space of cooperation exclusively to trade B to B, B to C (the sale of 
products or services is permitted).
We focus on sectors with high investment potential.

Two delegations (a delegation of Trinidad & Tobago, and one of Brazil) of 
20 participants on average, composed of companies but also of political 
representatives and / or personalities.
Each delegation will exhibit and sell their products / services in the area of   
Fair Trade; expose, explore, negotiate, expand its network, do business in the 
Village ... the cooperation of the Fair.
Each delegation will be invited through an exploratory mission of the French 
markets in the Caribbean, to be held around the Foire de Jarry.

We will target primarily the following areas:
Agriculture
Tourism
Distribution
Fashion
Renewable energy
Construction
Art and culture
And agri-food

To meet this challenge we must surround ourselves with partners dynamic, 
responsive and meet our goals, this is why we rely on strong cooperation with 
local authorities, business associations and other private and public partners.



For more information or registration, please contact:
Steeve Nannette
Tel: +590 690 47 19 22
Tel: + 1868 681 57 78
Brainwaveconsulting@gmail.com

Odile Laventure
Tel: +590 690 41 68 34
Tel: +590 590 32 22 18
Bmc.communication @ yahoo.fr


