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Sponsorship & Advertising Opportunities
Improve Your Booth Traffic, Leads, and Sales
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The Rogers County Home Garden Farm Ranch Show has been a staple in the northeast Oklahoma 
region for professionals to reach their most profitable customers since 1988. The show is currently 
managed by the Rogers County Builders Association and has assembled a strong board to help 
provide vendors and attendees with the best show possible.

We have rededicated our marketing efforts to help resonate with today’s consumer. Our team has 
hired the digital marketing agency, Driven Digital, to provide us with a comprehensive strategy to 
provide our vendors with more value and the ability to reach out to the most profitable consumer to 
attend the show.  These efforts include, but are not limited to building a more engaging website that 
is mobile friendly, developing a new interactive show map to benefit both vendors and attendees, 
and leveraging social media to inform and engage potential attendees with vendors, sponsors, 
advertisers, and show happenings.

 Improve Yours (#ImproveYours on Social Media) is this year’s theme for the show. It is centered on 
the idea that consumers will have a three-day window to engage with professionals and products 
that will help them improve their home, garden, farm, and/or ranch.  From a vendor, sponsor, or 
advertiser’s perspective, Improve Yours was the theme our show’s management team has embodied 
when developing ways for you to achieve specific sales objectives for your company. This includes: 
increasing booth traffic, increasing quality leads, and converting sales into leads. We know that your 
company is making an investment of both time and monetary contributions; we want you to get a 
return on your investment. 

Sales Team
Ann Baker, Director of Sales
918-502-9748
sales@rogerscountyhomeandgardenshow.com

Our Office
918-343-1911
laurel@rcbaclaremore.com
P.O. Box 892, Claremore, OK 74018

Show Dates
Friday, March 21  12:00 pm-8:00 pm
Saturday, March 22  10:00 am-7:00 pm
Sunday, March 23  10:00 am-5:00 pm
Vendor Move-In Dates:
Wednesday, March 19 8:00 am-5:00 pm
Thursday, March 20  8:00 am-6:00 pm
Friday, March 21  8:00 am-11:00 am

Show Website & Social Media:
www.RogersCountyHomeAndGardenShow.com

Facebook.com/TheRogersCountyHomeAndGardenShow

Twitter/rocohomeshow

YouTube.com/rogerscountyhomeshow

Going Strong Since 1988

We Have Increased Our Marketing Efforts

Improve Yours

Contact Our Team

Important Dates and Info



Looking to increase booth traffic, number of quality leads, or your overall conversion rate of your 
leads? Our sponsorship and advertising opportunities are designed to achieve these objectives 
through leveraging both print, broadcast, and online media platforms. We want to give our vendors 
results-oriented advertising opportunities. See below to learn more about sponsorship or advertising 
options at the show.

Select Your Booth Size & Quantity
Select a Recommended Advertising Package
Select a Sponsorship  

Select Your Booth Size & Quantity
Select an Advertising Opportunity A La Carte 
Select a Sponsorship 

Sponsorship and Advertising Opportunities

Advertising Packages

Sponsorship Opportunities

How It Works

Enhanced Vendor

Corporate Sponsor Official Interactive Map 
Sponsor

Categorical Official 
Sponsor

Social Vendor Enhanced Vendor

$120oo

$2,500oo $1,200oo $500oo

$250oo $900oo

Enhanced Website Vendor Listing 
(Videos, Photos, Social Media 

Icons, Website Link, etc.)

Enhanced Interactive Map Vendor Listing 
(Logo, Website Link, Social Media Links, 

& Keywords for Search Results)

The corporate sponsor would 
be the second highest level of 
sponsor underneath the lone title 
sponsor for the 2014 Rogers County 
Home Garden Farm Ranch Show. 
Prime booth space included in 
sponsorship. Recognition on all 
advertising as corporate sponsor of 
show.

The sponsor would be recognized by 
logo on the interactive map for the 
show and would be recognized as 
the official map sponsor wherever 
the map is being viewed (Facebook, 
Website, Mobile Phone Version, etc.). 
Also included are enhanced vendor 
listings for the sponsor on the map 
and the show’s website.

Become an official sponsor of your 
specific type of products or services. 
Included is over $100 of Facebook 
advertising that is included to help 
reach a broader audience with three 
featured posts for the sponsor before, 
during, and after the event. Special 
recognition on website and email 
marketing as the official sponsor. 

four available one available unlimited

3 Featured Facebook Posts 
(Before, During, After Show)

1 Featured Video on YouTube

2 Featured Tweets on Twitter 
(Before and After Show)

Logo on Interactive Map

Logo in Footer of Show Website

Ad in Show’s Sliding Banner 
Images on Website

1 Featured Video on Youtube



Advertising Opportunities  //  Website Advertising

Website Sliding Banner

Offical Blog Advertiser

Website Slider Image

Enhanced Vendor Listing

Logo in Footer of Website

Homepage Pop-Up 
Advertisment

Video in Footer of Website

$400oo

$400oo

$300oo

$70oo

$150oo

$500oo

$300oo

 The main homepage slider on the 
show’s website is full screen-width 
and enlarged to grab the visitor’s 
attention and to key them on 
specific messaging. Each slide links 
to a webpage either internally or 
externally. The slider is the focal 
point of the homepage of the 
website. This is a great opportunity 
to display a custom made banner 
with logo, image, and text to link 
to your company’s website, social 
media page, or vendor page within 
the show’s website.

Advertiser would receive an 
advertisement to be placed in every 
blog post on the show’s website. 
The blog will be the central location 
for all news updates regarding all 
facets of the show. The advertiser’s 
advertisement could be linked to the 
advertiser’s website, social media 
page, or vendor page on the show’s 
website.

The show’s homepage allows for two 
static images about half of the size 
of the main sliding banner at the top 
of the page. These static images can 
be linked to a company’s website, 
social media page, or vendor page 
within the show’s website. This 
is a great call-to-action to garner 
awareness about the company’s 
attendance of the show.

Each vendor receives a basic vendor 
listing with company name, booth 
number, and placed within one 
category (Visitors find vendors 
by name, booth number, or type 
of products/services offered). An 
enhanced listing would include 
multiple product/service and logo 
images within a slider, the capability 
to insert a video on the vendor page, 
add 250 characters of text describing 
the business and/or promos at the 
show, a phone number, an email 
address, and links to the company’s 
social media pages. This is highly 
valuable for increasing awareness of 
a company’s attendance to the show, 
informing visitors what the company 
offers, and generating website/
social media visits from show visitors 
before, during, and after the show. 
The enhanced vendor listing will be 
live for access after the 2014 show 
until the end of the world.

Within the footer of the show’s 
website, there is an option to allow 
up to four logos to rotate two at 
a time when a visitor is on the 
website. Each logo will link to the 
company’s website, social media 
pages, or internally to the vendor 
page on the site. The logo would 
appear on the footer of all pages on 
the show’s website.

Our pop-up advertisements are a 
modern spin on the old pop-up 
web advertisements. The ad would 
pop-up the first time someone 
visits the show’s homepage on 
its website. With five available 
opportunities, one for the day before 
the event, one per day of the show, 
and one for the day after the event. 
That means that every visitor to 
the show’s website would receive 
a pop-up advertisement for your 
company accompanied with a link 
to your company’s website, social 
media channels, or vendor listing 
on the show’s website. This is a great 
opportunity to reach every consumer 
who views the show’s website.

The footer of the show’s website 
allows for one video to be 
embedded. This video would show 
within the footer on every page 
of the show’s website. This is a 
great area to capture the attention 
of visitors and inform the visitor 
about the products or services your 
company offers.

two available

one available

two available

unlimited

four available

five available

one available



Advertising Opportunities  //  Interactive Map  Advertising

Advertising Opportunities  //  Social Media  Advertising

Logo Sponsorship in 
Footer of Map

Facebook Featured 
Vendor Posts

Enhanced Vendor Listing

YouTube Feature Vendor 
Videos Twitter Feature Vendor Posts

$300oo

$50oo

$50oo

$50oo $25oo

The new interactive floor map will 
be where attendees go to view 
the show’s layout and can find 
vendors by searching by name, 
booth number, type of products/
services carried, or by just scrolling 
through the map before, during, 
and after the show. However, the 
advertisement space on the map is 
present on both mobile and desktop 
versions of the map. The logo can be 
linked to a company website, social 
media page, or vendor page on the 
show’s website.

Starting February 1, 2014, vendors 
will be able to pay to have featured 
posts on the show’s Facebook page. 
The featured vendor post would 
include a message about the vendor 
accompanied with a photo, video, 
or logo provided by the vendor. 
The post could include a link to 
the vendor’s website, social media 
pages, or vendor listing on the 
show’s website. This is a great way 
to increase awareness before the 
show, increase booth traffic during 
the show, and to increase lead 
conversion after the show.

An enhanced listing on the 
interactive floor map for the show 
would include adding a description 
(Provided by the vendor) of what 
products/services they offer, a 
company logo, contact information 
for the company, and buttons with 
links to the company’s website, 
Facebook page, and Twitter account, 
if applicable. This enhanced listing 
would help the company appear 
in search results within the map 
for when visitors search for specific 
types of products or services at the 
show. The enhanced company profile 
would be viewable on both desktops 
and mobile phones.

The featured vendor videos would 
be placed on the show’s YouTube 
channel in a specific vendor playlist 
per type of vendor (Home, Garden, 
Farm, Ranch). Each video will be 
optimized by the show’s digital 
marketing agency to help show up 
on Google and YouTube per the type 
of products/services offered by the 
company.

Starting February 1, 2014, vendors 
will be able to pay to have featured 
posts on the show’s Twitter Account. 
A featured vendor post would be a 
message posted to the show’s Twitter 
account with a photo, logo, or video 
provided by the advertiser with 
information about the vendor and a 
link to the vendor’s website, social 
media channels, or vendor listing 
on show website. This helps vendors 
increase booth traffic, increase 
the number of leads garnered 
during the show, and increase lead 
conversion rates after the show.

six available

71 available

unlimited

unlimited 140 available



Driven Digital provides businesses with full-service digital marketing services. Think of an advertising agency, 
now sprinkle in what 21st Century consumers expect from distinguished brands, and you have what we do. We 
refine and define who and what companies are to their most profitable customers.

Driven Digital will setup a Houzz social media account for vendors and provide vendors with a comprehensive 
website analysis of the vendor’s current website for only $500. Houzz is the leading online platform for home 
remodeling and design, providing people with everything they need to improve their homes from start to finish 
- online or from a mobile device. Our website reports provide an analysis of how the website is performing on 
Google and other major search engines. These reports provide in-depth insight into if there are major coding 
errors within your site or functionality issues preventing either search engines from properly ranking your 
website or allowing visitors full use of the site.

To speak with our team about your marketing, learn more about our services, or to see some of our work, feel 
free to reach out to us.

918-641-4064
info@drivendigital.us

DrivenDigital.us
Facebook.com/DrivenDigital

What We Do

Show Special

Contact Driven Digital

How Can We Help
Website Development Social Media Marketing Search Engine Marketing Online Advertising 

Campaigns

$1,000oo $200oo

We build websites that are Google 
friendly, mobile phone friendly, 
easy to manage, capable of selling 
products/services online, and are 
results oriented.

We execute strategies that 
allow for our clients to increase 
their engagement on the most 
appropriate social media platforms 
and achieve specific goals. It’s not 
about “Likes,” it’s about generating 
leads.

Google, what more needs to be said. 
We focus on devising strategies that 
ensure that your company or brands 
are being found via search engines 
when consumers are searching for 
your products or services. Remember 
that the best place to hide a dead 
body is on the second page of 
Google.

Google, YouTube, Facebook, 
Google Remarketing, Amazon, 
the list could go on forever. These 
platforms allow for businesses to 
pay to promote their business to a 
very targeted audience based on 
consumer behavior, demographics, 
and locality. You tell us where you 
want consumers to be directed to, 
website or social media page, set the 
monthly budget (You Pay-Per-Action 
Taken on Ad) and we do the rest. This 
is a great way to increase web traffic, 
drive social media engagement, or 
promote a big event or sale!

options starting at
Complete Management 

Options Available
Per Project & Monthly

Options Available

minimum

management fee
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