
 
 
 
 
 
 
 
 
 
 

I. INTRODUCTION 

 
Since the 20th Century, 

globalization has transformed many aspects 

of our life. Borders are vanishing and the 

world is now more connected than ever 

before, but we must face the issues that 

globalization creates. As the largest 

commercial service industry in the world, 

(representing 9% of the World GDP) travel 

and tourism represent 9% of the world's 

GDP and are at the heart of the 

globalization phenomenon.  

 Global warming and the rapid 

growth of service sectors for the “new 

middle class” in emerging countries have 

redefined travel. Uncontrolled tourism 

growth can cause environmental 

degradations, destruction of fragile 

ecosystems, or social and cultural conflicts. 

The traditional mass-tourism model, which 

has been a common practice in North 

America and Southern Europe since the 

80’s, is slowly being replaced by a more 

independent and alternative tourism model 

known as Sustainable Tourism. UWTO 

defined this model as "Tourism that takes 

full account of its current and future 

economic, social, and environmental 

impacts, addressing the needs of visitors, 

the industry, the environment, and host 

communities.”  

After exploring the origins of 

Sustainable Tourism, we will identify the 

positive impacts and concerns based on the 

four factors of sustainability: economic, 

ecology, equity, and social wellbeing. We 

will conclude this paper by exploring the 

future challenges, opportunities, and 

perspectives that sustainable tourism 

development will meet. 

 

 

 

 

 

 

 

II. ORIGINS  

One of the key aspects of 

globalization is the development of 

transport and communication. Therefore, it 

is not a surprise that tourism is the industry 

that benefitted the most from these changes. 

Furthermore, the World Tourism 

Organization registered 670 million 

worldwide tourists in 1999, which is 57% 

more than a decade before. Global 

organizations such as the World Bank, 

United Nations agencies, and business 

organisations such as the World Travel & 

Tourism Council have been involved in 

making tourism a global industry.  

The major impact of globalization 

on tourism is the recent surge of mass 

tourism. Millions of tourists arrived in 

countries that did not have the infrastructure 

to welcome them. Most of these people 

were travelling from rich countries to 

developing countries and they were 

expecting to maintain their way of living. 

For example, these tourists continued 

consuming large amounts of water and 

eating European cuisine.  

Spain is a prime example of the 

consequences that mass tourism has on the 

environment. At the end of Franco regime, 

the country suddenly became the favorite 

destination for seaside tourism. The coasts 

experienced massive construction facing the 

Mediterranean and all of the natural 

landscape was destroyed. Along with 

obliterating landscapes, there are numerous 

cases of large waste production and over-

consumption of natural resources around 

the world. 

The first initiatives toward a 

sustainable approach of tourism started in 

the 1980’s with the Manila Declaration on 

World Tourism. It was agreed that “...the 

satisfaction of tourism requirements must 

not be prejudicial to the social and 
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economic interest of the population in 

tourist areas, to the environment or, above 

all, to natural resources.” In the following 

decades, public administrations, non-

governmental organizations, and 

governments adopted codes of conduct and 

good practices to make sustainable tourism 

a reality. On a global scale, the United 

Nation Commission on Sustainable 

Development was created in 1992 at the 

Earth Summit in order to ensure an 

effective follow-up of sustainable tourism.  

Furthermore, a new generation of 

consumers arrived: a more eco-friendly 

customer who also doesn’t want to 

expatriate his way of living when travelling. 

Hotel chains that build the same 

environment in each country to please their 

host are no longer wanted. Today, tourists 

want a unique experience involving a 

sustainable environment and the 

participation of the local population. 

According to a TripAdvisor survey, 71% of 

travelers said they plan to make more eco-

friendly choices.  

Hotels had to adapt to new rules 

concerning their effect on the environment 

and the population, but they also had to 

adapt to their new customers. In effect, 

being eco-friendly became a competitive 

advantage. Labels have been created for 

those hotels that fulfilled a certain number 

of criteria. For instance, independent 

certification commissions grant 1 to 5 Ibex 

labels depending on the proofs a hotel can 

give about its sustainable performance.  

 

III. POSITIVE IMPACT  

 
Sustainable tourism has brought many 

positive impacts to society, allowing us to 

enjoy tourism while respecting natural 

resources, the integrity of ecosystems, and 

local communities.   

Most notably, sustainable tourism 

has a positive economic impact on both 

host countries and companies. For host 

countries, it is a way to receive investment 

opportunities through the taxation of 

companies as well as the increase of a 

country's attractiveness.  

For tourism companies, sustainable 

tourism gives the opportunity to get 

subsidies for labels and norms. Companies 

can be more attractive with eco-labels, such 

as “Clef Verte,” which assure 

environmental preservation and encourage 

more respectful ecological practices. This 

eco-label has been granted to more than 

2,300 touristic establishments in 44 

countries all over the world. Another 

example is LEED (Leadership in Energy & 

Environmental Design), a green building 

certification program of the US Green 

Building Council.  

Sustainable tourism aims to ensure 

the economic viability and competitiveness 

of tourism destinations by allowing them to 

prosper and receive long-term benefits as 

well as make inbound tourism contribute to 

the prosperity of the host countries.  

Furthermore, sustainable tourism 

has had a positive impact on the 

environment. Undeniably, tourism 

companies work to minimize their impact 

on the environment by reducing their CO2 

emissions and, thus, global warming. And, 

as travelers become more aware of 

environmental protection, sustainable 

tourism is a way for them to participate in 

this preservation. A good example against 

deforestation is the “Monaco makes a 

commitment against deforestation” 

initiative that aims to include tourism in this 

fight against deforestation. Because of this 

initiative, more and more hotels choose to 

include sustainability in their management 

and some hotels are created with 

sustainability in mind. For example, The 

Nairobi Serena Hotel in Kenya used local 

materials, skills, and labor to enusre its 

timely and environmentally friendly 

construction. Sustainable tourism aims to 

maintain the physical and biological 

diversity of various countries by limiting 

pollution, wastes, and the use of scarce 

resources. 

Similarly, sustainable tourism has 

socio-cultural positive impacts, especially 

during the development of partnerships 

with local companies. These partnerships 

increase the development of infrastructure, 

employment, services, share cultures, and 

develop local economies. For instance, in 

the Yangshuo village of China, ”Impression 

Liusanjie," a local show of 600 local 

participants, takes place and is very 

attractive for tourists. Therefore, tourism 

companies developed a partnership with the 

village allowing both to promote Yangshuo, 



create employment, and develop the local 

economy.  

 
IV. ISSUE & CONCERNS  

 

According to UNESCO, sustainable 

tourism is defined as "...tourism [that is] 

respectful of local people and travelers, the 

cultural heritage, and the environment.” 

However, many projects are not meeting 

these standards and sustainable tourism is 

facing significant negative impacts. Let’s 

tackle the perverse effect of this viable form 

of tourism. 

 From an economical perspective, 

sustainable tourism is more expensive form 

of tourism for both travel providers and 

travelers. Let’s take the example of the 

business travel: more hotels now propose 

“green delegate rates packages,” but these 

include new costs such as the installation of 

solar panels which increase the final cost of 

these “viable packages.” Moreover, 

sustainable tourism is obviously becoming 

a general trend and some companies use 

this notion only as a marketing tactic in 

order to increase their profits without 

actually being viable. Furthermore, 

sustainable tourism is faced with a lack of 

regulations: there is a lack of governance 

and control regarding the responsible 

practice of sustainable tourism. Also, it is 

common that host countries do not benefit 

from sustainable tourism. According to 

IslandResort.com, 90% of the revenue 

engendered from ecotourism in locations 

such as Nepal go to developed countries. 

Another economical difficulty for host 

countries is responding to the luxury 

demand of travelers. For instance, locals 

must import other goods such as food and 

beverages.  

 In regard to the environment, 

sustainable tourism threatens the 

environment by requiring the discovery of 

wild areas. The more fascinating 

sustainable tourism becomes, demand 

increases as the same rate. The significant 

expansion of infrastructure is a direct result 

of this rise in interest and environmental 

degradation is sure to follow. For example,  

native butterfly species’ in Mexico have 

been destroyed by the rapid development of 

infrastructure for ecotourism. 

 From a socio-cultural aspect, the 

democratization of sustainable tourism will 

probably lead to a culture clash. By 

interacting with local cultures, sustainable 

tourism perturbs the native lifestyle through 

the influx of visitors and infrastructure 

changes such as the construction of trails. 

Even worse, local populations might be 

forced to move in order to survive and this 

is certainly a violation of fundamental 

rights. For example, Peruvian ethnic groups 

have fallen victim to “human safari” and 

are vulnerable to European illnesses. 

Another issue is the non-integration of local 

populations and, because of this practice, 

the host population might be exploited. 

 In conclusion, the frailty of 

sustainable tourism is that it follows the 

current conception of tourism conception: 

passivity and consumption. 

 

V. FUTURE CHALLENGES 

 

A. Risks 

 

Sustainable tourism is an ambitious 

trend that faces some risks. Despite the 

support of big organizations such as WTO 

and WTTC that instate measures like 

environmental standards, eco-labels, and 

green globe program, sustainable tourism is 

a huge challenge for a globalized world.  

First and foremost, the lack of action 

from the United Nations could slow down 

the development of sustainable tourism. In 

spite of their support for sustainable 

tourism, they have not established any 

rules. They simply encourage people to 

practice this kind of tourism without 

enforcing any regulations or means of 

assessment. The United Nations incites 

governments to do this with democratic 

regulations and, therefore, their impact is 

negligible.  

Furthermore, in our globalized 

world, the interests of private companies 

tend to be considered most important. In 

fact, the benefits of transnational 

corporations are the first concern most of 

the time. Therefore, the three components 

of sustainable tourism do not have the same 

importance: the economic factor is more 

important than people or environment. The 

efforts to reinforce the development of 



sustainable tourism measures could thus be 

jeopardized. For example, the Thailand 

forestry Chief believed that private 

companies could better manage the forest 

than local tributes who had lived there for 

many years. In this case, the Chief is much 

more interested by profits than 

environmental health.    

Additionally, globalization is linked 

to the impediment of sustainable tourism 

development. In fact, when a crisis 

happens, the impact on the international 

tourism industry is quasi immediate. Take 

Russia and Ukraine for example, their 

militaristic conflict has led to a decrease in 

tourism and, therefore, it is an obstacle for 

the development of sustainable tourism.  

From an economic point of view, 

sustainable tourism is more expensive than 

classical tourism. For example, the 

infrastructure needed to establish eco-hotels 

is very expensive. In turn, hotel customers 

must pay higher prices and this restricts the 

development of sustainable tourism. 

Furthermore, tourists have not exhibited 

much awareness of the importance of 

sustainable tourism. For example, 

TripAdvisor polls showed that “20% of 

respondents said they would consider an 

"eco-tourism" trip, but 17% said they are 

unfamiliar with such trips.” For most 

customers, price is the most important 

criteria of their tourism needs because there 

is a lack of information and regulation 

regarding the negative impacts of mass 

tourism on local populations and 

environments.  

Another risk for the development of 

sustainable tourism is pushing the limits of 

local cultures. In fact, many culture vulture 

tourism agencies far surpass these limits. 

Most notably, Cuzco agencies bring 

customers to forbidden venues and show 

them a local tribute, but neglect the health 

risks for these forest inhabitants. In turn, 

pushing these cultural limits might attach a 

negative image to sustainable tourism 

simply because some agencies do not 

understand the concept of sustainable 

tourism.  

 

B. Opportunities 

 
Today, supranational organizations 

consider sustainability a priority. The 

globalization of environmental issues has 

shown that every action has an impact and, 

in turn, sparked strong debates over the 

environmental sustainability of tourism. 

Many international conferences, starting 

with the Rio Summit in 1992, the Rio+10 in 

Johannesburg to the Rio+20 in 2012, have 

shown a willingness to reconcile the 

economic and environmental goals of the 

international community.  

Globalization has enhanced the 

development of telecommunications, 

finance, and transport as well as the 

efficient transfer of tourists across the 

world. However, sustainable tourism is still 

not democratized all around the world. 

While some hotels are implementing 

strategies that take environmental and 

social conditions into consideration, this 

trend is mostly within big hotel groups or it 

is used as an empty marketing tactic.    

According to the Oxford economic 

report, the average annual growth rate for 

visitor flow is expected to increase by 5.4% 

over the next decade and, if we look at 

regional trends, Asia Pacific and the Middle 

East regions are expected to be the fastest 

growing regions for tourism over the next 

10 years. Therefore, it is in these countries 

that sustainable tourism will be very 

attractive if it leads to sustainable profits. 

For example, the number of Chinese eco-

resorts is growing due to globalization and 

China's attempt to catch up with services in 

Western countries. The expansion of these 

emerging countries and their new middle 

class will lead to an explosion of mass-

tourism. In turn, this development could 

present an opportunity as the development 

of these populations encourages different 

forms of travel. For example, this 

development might lead to truck journeys 

across Sub-Saharan Africa or small group 

tours to Bolivia. In particular, these forms 

of tourism reject the tenants of mass 

tourism such as cheap holidays packages in 

big hotel complexes. It is the emergence of 

“Post-Fordist Tourism," as mentioned by 

Martin Mowforth in "Tourism and 

Sustainability: Development," that will lead 

to a more individualized, flexible, and 

responsible mode of tourism.  

  Furthermore, the spread of 

technologies in general and within the 

travel industry presents a great opportunity 



to increase sustainable tourism worldwide. 

Also, social networking usually transcends 

borders despite some exceptions such as 

China. Social networking has involved and 

continues to involve changes in social 

behaviors. Because of the proliferation of 

social media, people are becoming more 

aware of the impact of the travel industry 

and its impacts on the environment. In turn, 

customers have become more informed and 

eco-friendly. This phenomenon has 

occurred in emerged countries and is 

beginning to take hold in emerging 

countries that have open access to 

information and resources.  

 

VI. CONCLUSION 
 

 

Globalization has definitely brought new 

challenges to the tourism and travel 

industries as promoting and fighting for 

sustainable tourism was one of the answers 

to global issues. While some sustainable 

projects and initiatives have already been 

implemented in developed countries, we 

have observed that the concept of 

Sustainable Tourism has some limits. 

Economic and socio-cultural inequalities 

between countries make the standardization 

of sustainable tourism even more 

complicated.  Tourism is one of the major 

sectors of international trade and an 

exceptional opportunity for wealth creation 

in emerging country.  In the coming 

decades, governmental and non-

governmental organizations, such as the UN 

or UNWTO, will become major players in 

the development of sustainable tourism by 

supporting projects in developing countries, 

providing financial resources, and utilizing 

their experience. Sustainable tourism 

requires daily action in a long-term 

perspective to be truly successful. As 

consumers or professionals in the industry, 

we must all play a role in the creation of 

tourism that respects the three dimensions 

of sustainability: environmental 

preservation, economic growth, equity, and 

social wellbeing.  
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