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Roquette and Algama: joining forces to increase con sumer 

awareness of microalgae-based food products  
 

Paris, France - June 30, 2015  
The Roquette group has partnered with young French company Algama to promote the 
benefits to consumers of microalgae as part of a da ily diet. 
Thanks to the resulting synergy, some pioneering fo od products formulated with 
microalgae ingredients will be presented at the Uni versal Exposition in Milan this 
October. 
 
Visit UNIVERSAL Expo Milano 2015 
Roquette and Algama will introduce their advanced ingredients at the French pavilion, supported by the 
Vitagora competitiveness cluster. 
“For two weeks, we will be presenting practical solutions to help feed the world’s population with healthy 
food. Nine billion people will have to be fed by 2050 - which means that we need to start innovating now,” 
explains Algama co-founder Alvyn Severien. 
 
Deciding tomorrow’s diet today!  
Roquette and Algama are developing prototypes of food products that closely reflect both the nutritional 
concerns of consumers and major market trends. 
These products will be nutritious as well as delicious at the same time as also addressing today’s food 
issues (special diets, allergies and intolerances). 
 
A first meeting at the world’s largest food innovat ion fair 
The two companies met during SIAL 2014 at Paris Nord Villepinte (the international food exhibition). 
Newcomer Algama was there presenting its very first offer, an innovative spiruline-based beverage called 
Springwave ®.The naturally blue revitalizing beverage, the result of two years of research, won two 
awards, including "Best Beverage," from a field of 1,200 products at SIAL Innovation. 
Sergio Neves, Global Director Microalgae Business Line at Roquette, met the three founding 
entrepreneurs behind Algama and they soon discovered that they all – a start-up and a long-established 
international group – shared a common ambition: to quickly grow the cutting-edge microalgae industry 
and help introduce its products into our everyday diet.  
 
A promising partnership 
For Algama, the top-notch support provided by Roquette, a leader in food, nutrition, and health, will make 
it possible to consolidate its expertise in developing microalgae-based products.  
 
For Roquette, working with Algama will mean getting food products made with algility™ microalgae into 
consumers’ hands faster.   
 
What are algility™ microalgae? 
Microalgae are ancient, microscopic plants. First appearing on Earth around 2.5 billion years ago, they are commonly eaten in 
Japan. They are rich in nutrients that give them remarkable /health benefits. Spirulina and chlorella are some of the best-known 
microalgae. 
Roquette now supplies chlorella to food industry professionals under the brand name "algility™." This range of extremely high 
quality, naturally-derived ingredients is perfectly suited to consumers seeking a healthy diet and lifestyle. 

 
 
 
 
 
 



   

 
Algama  
Founded in 2013 by three childhood friends, Algama develops and markets food products that take advantage of the nutritive 
properties of microalgae.  
For two years, the young foodtech company has been growing its expertise in the Agoranov (Paris) incubator; it now has a staff of 
ten. Algama intends to expand rapidly abroad by marketing products like Springwave®, its naturally blue revitalizing beverage that 
has won a series of awards for food innovation. 
Algama works with top-tier research organizations such as CNRS and MNHN. 
Its mission is "Developing healthier food and beverage made from microalgae for everyone, every day!" www.algama.fr 
 
 
Roquette 
Roquette, a family-owned group with an international dimension, processes maize, wheat, potatoes, peas and microalgae, all plant-
based raw materials. 
One of the world’s five leading starch manufacturing businesses, it offers its customers a wide range of products and solutions in the 
fields of Food, Nutrition and Health, as well as Plant-based Chemistry. 
Since its foundation over 80 years ago, the Group’s development has been based on innovation, passion for the job and 
commitment to achieve. 
Roquette operates in over 100 countries, has a turnover of 3.1 billion euros and currently employs more than 8000 people in the 
world.  
Its mission: « Serving women and men by offering the best of nature ».www.roquette.com 
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