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ESSEC Business School, 
The Pioneering Spirit

CREATED IN 1907, ESSEC BUSINESS SCHOOL IS AN ACADEMIC INSTITUTION OF 
EXCELLENCE WHICH THROUGHOUT ITS HISTORY HAS BEEN CHARACTERIZED 
BY ITS PIONEERING SPIRIT. 

In both full-time education and executive education, ESSEC proposes a wide 
range of programs to all those wanting to obtain an extraordinary learning 
experience, strengthen their talent, express their leadership and become truly 
high-level managers. 
A centennial institution with a wide network of academic and corporate partners 
throughout the world, ESSEC has opted to focus its strategic development on three 
principles: innovation, involvement and internationalization which compose the 
three axes of the ESSEC 3i strategy that will be implemented from here until 2020. 

An institution nourished by research and committed to an ambitious development 
of alliances with leading institutions, ESSEC constantly strives to bring its 
students face to face with cutting-edge knowledge at the crossroads of 
discipline and to provide them with the latest technologies.

Hallmarked by a profound humanistic tradition, ESSEC has succeeded not only in 
making the link between business and society a major subject of research, but it is 
also one of the fundamental components in the training of responsible managers. 
ESSEC thereby affirms the necessity of putting innovation, knowledge and the 
creation of value at the service of the wider community. 

With students coming from 90 different countries, a largely international 
faculty body and a campus in the Asia-Pacific region since 2005, ESSEC is 
both an international and multicultural institution. This internationalization is 
strengthened by the building of a new, 6,500 m2 campus in Singapore and the 
implementation of development projects in Africa and Latin America. 

These three axes – innovation, involvement and internationalization – forge 
ESSEC’s learning philosophy that is common to all its programs: accompany our 
students throughout a learning journey aimed at opening them up to new, 
unthought-of opportunities. Studying at ESSEC means creating your own path 
towards the future and joining a supportive community of 46,000 graduates 
worldwide!

Welcome to ESSEC!
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ObjECtiVES

As a specialized track in luxury brand manage-
ment, the objective of the Chair is to provide 
students with a unique program combining:

•   Practical knowledge related to various 
dimensions of luxury brand management, 
through lectures given by senior executives 
and managers from the LVMH group or the 
luxury industry at large.

•  Theoretical knowledge through lectures given 
by university professors.

•    Hands-on experience through a field project 
and a professional internship.

•   Active participation in various company visits.

The ultimate objective is to prepare students 
to become efficient managers in the luxury 
industry upon graduation. Specifically, they 
should be ready to play an active role in firms 
in which excellence and international economic 
performance are jointly sought after.
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HiStOry

THe LVMH-eSSeC CHAir wAS joinTLy CreATed by eSSeC And THe LVMH grouP 
(MoëT HenneSSy - LouiS VuiTTon) in jAnuAry 1991. THe LVMH grouP iS 
CoMPriSed of oVer 70 HouSeS wiTH inTernATionAL rePuTATion, in VAriouS 
SeCTorS of ACTiViTieS SuCH AS (non-exhaustive list):

•   wines & Spirits: Krug, Hennessy, Glenmorangie, 
Belvedere, 10 Cane, Wenjun, Château d’Yquem, 
Moët & Chandon, Dom Pérignon, Ruinart, 
Veuve Clicquot Ponsardin, Mercier, Domaine 
Chandon.

•   fashion & Leather goods: Louis Vuitton, 
Loewe, Céline, Berluti, Kenzo, Givenchy, Emilio 
Pucci, Thomas Pink, Marc Jacobs, Donna Karan, 
Fendi.

•   Perfumes & Cosmetics: Parfums Christian Dior, 
Guerlain, Parfums Givenchy, Kenzo Parfums, 
BeneFit Cosmetics, Fresh, Make Up For Ever, 
Acqua di Parma, Perfumes Loewe.

•   watches & jewelry: TAG Heuer, Hublot, Zenith, 
Dior Watches, Chaumet, Fred, De Beers, Bulgari.

•   Selective retailing: DFS Group, Miami 
Cruiseline Services, Sephora, Le Bon Marché, 
La Samaritaine. ©
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a MESSagE frOM Our PartnEr

CreATed in 1991, THe LVMH-eSSeC CHAir iS THe LongeST-STAnding ProgrAM 
worLdwide SPeCifiCALLy dediCATed To Luxury brAnd MAnAgeMenT. THiS HigHLy 
SeLeCTiVe ProgrAM TrAinS TALenTS for CAreerS in THe Luxury induSTry. 

The Chair offers students a unique program that integrates theoretical knowledge through courses given by 
ESSEC professors and practical expertise through seminars given by LVMH managers. The seminars given 
by the LVMH managers are the highlight for many LVMH Chair students as they are exposed to various LVMH 
houses and topics, ranging from launching a new fragrance to managing the digital strategy of a luxury brand. 

The Chair also provides participants with hands-on experience through company visits, field proj-
ects and internships. Field projects are another unique opportunity provided by the LVMH Chair 
where students are assigned to a real project with one of the LVMH houses and get to work in close 
contact with the assigned brand’s management. During the LVMH Chair selected students are men-
tored by managers from the LVMH Group. Mentors share information about their daily activities, 
provide guidance regarding potential career paths, and help students acquire a network of contacts. 

The website will give you additional information about the Chair and its contents. The Chair brochure and 
application form can be downloaded from the website and are available upon request at the office N109. 
Should you have any questions, please do not hesitate to contact us via email: lvmhchair@essec.edu

I am looking forward to receiving your application in the near future!

Sincerely,

a MESSagE frOM tHE CHairHOLdEr

Sonja ProKoPeC, Ph.d.
LVMH-ESSEC Chaired Professor

LVMH And THe “CHAire de Luxe”: A Long TerM CoMMiTMenT.

LVMH and ESSEC business school have 
announced the renewal of the LVMH-ESSEC 
Chair for four years. More than 25 years after 
its creation, the chair will become a pillar of the 
center of excellence for “Luxury, Arts, Culture 
and Savoir-faire”, one of eight specialized 
laboratories the prestigious business school is 
establishing.

Chantal gaemperle, group executive Vice-
President, Human resources and Synergies 
said: “LVMH is the world leader in luxury and 
this partnership reaffirms our ability to share 
expertise, savoir-faire and experience with new 
generations through the talented people in our 
ecosystem. We are very proud that the talents 
who today drive the success of our Houses are 
helping transmit and promote key skills in a 
continually evolving industry.”
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Field Project
The field project is to be 
conducted in teams of 
4-5 students. It is designed 
in connection with one or 
several brands of the LVMH 
group. The project has to be 
completed in one term (max. 
2 1/2 months). The topics 
are related to luxury brand 
management issues.

Examples of previous 
field project topics with 
LVMH brands:

•  berLuTi 
Subject: How will digital 
technologies transform the 
Berluti Bespoke business? 

•  PArfuMS CHriSTiAn dior 
Subject: How to capture 
Chinese and Russian travellers 
without altering the image of 
the Maison Dior?

•  MAKe uP foreVer 
Subject: Define the future 
location of the MAKE UP FOR 
EVER Boutiques in France? 

•  LouiS VuiTTon 
Subject: How to Increase 
client loyalty and client 
retention?

•  doM Perignon 
Subject: How to boost the 
growth of the new Dom 
Pérignon Premium range?

Internship
After two terms of practical 
and theoretical learning, 
students are expected 
to embark on a 6 month 
internship in a luxury firm. 
It is a compulsory and 
necessary complement to 
the knowledge acquired in 
the Chair and should provide 
students with opportunities 
to develop their own 
professional skills within the 
luxury industry.

OVErViEw Of tHE PrOgraM

Courses
5 compulsory courses:

• MKgC 31113: Marketing Research
• MKGF 31411: Int' Luxury Distribution
•  MKGM 31413: Anthropologie of Luxury Brands

or •  MKGM 31412: Anthropologie des Marques de luxe
•  MKGS 31200: Contemporary issues in luxury marketing
•  MKGS 31469: Luxury Retail Management

or •  MKGM 31477: Lux. Retail Excel. & Merchand

Recommended courses:

• MKGC 31126: Consumer Behavior 
• MKGF 31208: Développement de la marque de luxe
•  MKGC 31442: Sémiotique et communication 

or •  MKGC 31443: Semiotics and Communication 
• MKGS 31475: Product Management in Fashion

Seminar: Fundamentals of Luxury
The seminar consists of a series of topics which are essential to luxury brand 
management. They will be given by professionals working at the LVMH group. 
These are privileged opportunities for the students to interact with professionals 
who are eager to share their passion, experience and know-how.

The topics include:
• Creation and design
• Product development (marketing and industrial)
• Operational marketing (customer relationship management, merchandising)
• Marketing communications (media relations, events management, public relations)
• Distribution and retail (E-commerce, wholesale, exclusive distribution)
• Digital luxury marketing
• Counterfeiting and legal issues
• Sustainable development and Corporate Social Responsibility (CSR)

Total duration of the program: 12 months

IN NUMBER

Required seminar T2 1 equivalent to 1 UV

Required courses 
(excluding seminar)

T2 & T3 4 equivalent to 4 UV

Field project 
(part of the required courses) T3 1 equivalent to 1 UV

TOTal nuMbER Of uv REquiRED TO COMPlETE ThE ChaiR 6 UV
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aCtiVitiES

ESSEC Luxe Alumni group: Like us:

Coaching
Each student of the Chair will be assigned a 
mentor during their time at the Chair, a manager 
from the LVMH group who is also an ESSEC 
alumnus. The role of the mentor is to provide 
each student with informal advice and guidance 
on how to develop his/her professional career in 
the luxury industry.

Company visits
Students will have opportunities to visit some of 
the LVMH production sites and/or prestigious 
places in the Fashion & Leather Goods, Wines & 
Spirits, and Perfumes & Cosmetics sectors.

Team building  
and LVMH  
Induction Day
Supported by the LVMH group, the Chair 
organizes a session of “Team Building” with the 
aim of helping students build stronger ties with 
one another. 
LVMH group organises the LVMH Induction day 
with the aim of introducing the group and all 
of its sectors to the students entering the chair.

Who should apply?
Students wishing to apply to the LVMH Chair 
should be internationally-minded and proficient 
in English. In addition to the required skills of 
excellence, they should also possess strong 
analytical, synthetic and pragmatic skills. They 
should be able to understand the “big picture” 
of the luxury industry and yet have a strong 
sense for details. Moreover, students who have 
a strong capacity to structure their thoughts 
while being creative and displaying personal 
sensibility toward luxury are particularly 
encouraged to apply.

“Being part of the LVMH Chair was the best 
way to end my academic track at ESSEC. It 
gave me the opportunity to acquire specific 
and concrete knowledge of the luxury 
industry through different channels: the 
lectures and case studies, the field project, 
the networking events, the company 
visits… It helped me define my ambitions 
and gave me the means to achieve them.”

Victoire de Gabrielli de Gubbio
LVMH Chair alumni 2014
Current position: Chef de Produit - 
Maroquinerie, CELINE

Linked  in
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Chair Alumni: where are they now?

Previous graduates from the Chair can be 
found in various job postings within the luxury 
industry. Some of the sectors include:

•  Marketing Development  
(Product Manager) 

•  Operational Marketing and Merchandising 

•  Retail (Store Manager, Retail Manager)

• Marketing Communication

• Digital Marketing

•  CRM/Client Director
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aPPLiCatiOn PrOCEdurE

All eSSeC students in MSc in Management, Advanced Master in Marketing and Strategy and 
Management of international business are welcome to apply. Admission steps are as follows:
•  1st step: send us your video application (available here: https://app.easyrecrue.com/i/join/

twv5k39acd15260), Cv and academic transcripts (Deadline: October 14th, 2015). 
•  2nd step: evaluation of your application by our jury.
•  3rd step: if you’re selected, you will participate to a collective assessment; our jury will observe 

your individual contribution but also the way you integrate, collaborate and behave within a 
group (27-28 of October, 2015).

“As a former student of the LVMH chair, I have been enabled to start a career within the luxury goods retail industry. I am 
now more passionate than ever about my career in retail and could not be more thankful for the opportunity I had. I was also 
provided the opportunity to integrate into the Christian Dior Couture retail graduate program designed for high potential leaders. 
Undoubtedly, Essec is the best school in the luxury sector for aspiring retail managers. I later had the opportunity to join Moynat 
as a store manager and now participate in the Maison rebirth by sharing its incredible story.
I also received specialised coaching in a one-to-one setting by experience HR executives. This was key in designing a professional 
project corresponding to my personal expectations. My mentor has indeed provided me with very precious advice and insights 
on the inner workings of the industry, career opportunities and recruitment processes. This has helped me to better select more 
relevant internships and career opportunities.
Overall, the LVMH-Chair was one of my numerous motivations in joining Essec Business School. It is now the very first reason why I 
am so proud and satisfied in having taken such a decision.”

Mathieu FERRAGUTI
Store manager - Moynat

“I joined the Chair during my third year at 
ESSEC, parallel to an apprenticeship in the 
luxury fragrance industry. The Chair has been 
a wonderful experience on several levels, and 
it brought me much more than I would have 
expected.
I particularly enjoyed the Chair seminars, which 
enabled us to meet various people working within 
the Group. This made us see the different Maisons 
under a new, more professional angle, and helped 
us contemplate different careers, discovering 
unexpected thrilling positions within the brands. 
I also very much enjoyed the field project, 
which was a great challenge and a wonderful 
opportunity to work closer as a team and with the 
LVMH Group. I had always been passionate about 
Champagne and had the chance of being part of 
the team working on Veuve Clicquot. We were able 
to really dive into the brand’s DNA and work on 
its core, which was probably the most important 
take-away from this experience. 
Lastly, joining the Chair also represents joining a 
Community of Alumni, which is a great strength 
and a wonderful opportunity to discuss and share 
throughout ESSEC and afterwards. ”

Claire DESJARDINS
LVMH Chair Alumni 2013 - Chaumet 
Promotion - Current Position: Junior Product 
Manager – Fragrance, Louis Vuitton

“My time in the LVMH Chair has undoubtedly been the most exciting 
part of my academic path. Thanks to the chair, I obtained all of the 
knowledge, know-how, and contacts needed in the luxury industry.  
Although I had previous experience in the luxury industry, the Chair 
thoroughly broadened my understanding and my horizons. The variety 
of opportunities are tremendous, from having top managers and Human 
resource executives meeting with us for seminars at ESSEC, to visiting 
luxury maisons and getting involved in various workshops.
I also have to say that I met incredible people there. Thanks to team 
building activities, we had the opportunity to really get to know one 
another. Today, I call these people friends, and I know we will stay in 
touch during all of our career paths.
Right after the Chair, I received a great opportunity to join Christian Dior 
Couture as a Junior Product Manager. I know I would not have been able 
to do it without the Chair, and I am now willing to give back to the Chair 
and network as an Alumni.” 

Thibault SANTELLI
Junior Product Manager - Christian Dior Couture

Visit www.lvmh-chair.essec.edu
• More details on the program
• Admission conditions, process and schedule
• Online application



ESSEC Business School
3, avenue Bernard Hirsch
CS 50105 Cergy
95021 Cergy-Pontoise Cedex
France
Tel. +33 (0)1 34 43 30 00
Fax +33 (0)1 34 43 30 01
www.essec.edu

ESSEC Executive Education
CNIT BP 230
92053 Paris-La Défense
France
Tel. +33 (0)1 46 92 49 00
Fax +33 (0)1 46 92 49 90
www.executive-education.essec.edu

ESSEC Asia-Pacific 
2 One-North Gateway 
Singapore 138502
Tel. +65 6884 9780
Fax +65 6884 9781
www.essec.edu/asia

Information:

Sonja Prokopec
Chaired Professor

lvmhchair@essec.edu

Christèle Champion
Coordinator

champion@essec.edu
Tel. +33 (0)1 34 43 30 51 
Fax +33 (0)1 34 43 32 11

www.lvmh-chair.essec.edu
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