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Kent-ism. Liam, I am curious 
about your time spent as an 
adolescent. How did you plan 
your escape from the semi-
countryside?
Liam — I guess I was indeed 
mainly interested in getting the 
fuck out of there, haha. 
I grew up in a time when the 
Internet was new, it was just 
evolving and becoming read-
ily available. If I remember 
correctly, my dad had it first, 
so when I visited him I would 
get to begin learning about so 
many things at a much quicker 
rate. So by the time my mum 
had it too, there was no need to 
wait for the latest magazines, I 
wanted to read to come out, you 
could just start collecting infor-
mation online. It was nothing 
compared to today’s standards 

of course, but guess I would just 
see so much. It sort of fostered 
my escapism. 

When you are a kid grow-
ing up, you go through these 
phases, making new friends 
when you change schools or 
whatever, get introduced to 
different music, artists and sub-
cultures and you develop each 
time. With the internet we have 
today, it is like you can do all 
of that and explore each dif-
ferent possibility in just under 
a week. Saying that, I still have 
a strange affinity to Kent and a 
lot of places outside of London. 
There are so many odd tradi-
tions and social groups in small 
towns which really fascinate me. 
As these are not readily available 
as the ever increasing proverbial 
‘‘clickbait’’ one can find all over 

Tumblr and Instagram.

Turn it up! I remember your ear-
ly work. Just after graduating, 
things went ever so quickly for 
you. What was difficult when 
taking your first steps outside?
Business...It was hard to come 
to terms with this aspect. Cre-
ativity, I studied, but everything 
else you have to learn whilst 
standing on your own feet. Ob-
viously, there is support along 
the way, Fashion East, BFC, 
CFE, they all help so much. 
Nonetheless, in hindsight, in 
the beginning it was crazy com-
ing to terms with striking the 
perfect balance between busi-
ness and creation.

The Big Smoke.  London simply 
keeps on picking up its pace. 

LIAM HODGES
The Hodges Hot-Pot:

Liam’s Succulent Bangers!

by Marlo Saalmink
photography by Stewart Bryden

Oh Yeah. What better way to attempt some culture-bridging in this Pan-
gea-rich issue, than by breaking some of  the rules imposed by society?. Raw 
rugged rebels - we are calling out to you! In these times of  political violence, 
gloom and incessant terror, we must embrace escapism.  In these pages, we 
always attempt to give room to the soundest of  talent: pristine charismatic 
creators or sultry deafening artists. That being said, we also fully recognize 
fashion’s need to liven things up a little. 

So quit the lot, cue Liam Hodges - a man with a mission. Not only is 
he a clever designer with a truly honest voice. Nope, Liam’s work also truly 
embodies his wonderful soul from deep within. A rugged poet, he whizzes 
through the fashion express lane, whilst casually stealing those bright city 
lights. Hodges’ work brings people together, instead of  insisting to divide. 
No stranger to the occasional daylight busting club night or impromptu ra-
dio pirate session, Liam turns our contemporary frown right upside down. 
From his petit London studio, his expressive designs transgress both time 
and space. And did we already mention, that he has quite a way with 
words? Well, needless to say, Hodges embodies the true Pangea spirit. Do 
suckle gently on his big toe, dear worrisome world!
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In the collections, we 
use a lot of photography in 
our prints, by documenting 
found items then photograph-
ing them and editing the imag-
es. Everything we appropriate 
in our own manner, through 
graphic collages for instance. 
If I track back to A/W15 for 
instance, we created some par-
ticularly unique graphics. One 
was based on an old box from 
the market that had been flat-
tened, as we began taking pic-
tures we edited out the original 
graphics and replaced these with 
our own. We did not have the 
budget to print our own boxes 
so instead we designed them 
and put our personal rendition 
on a t-shirt. The other thing we 
worked on were the newspaper 
collages, by taking headlines 
from the same local newspaper 
each week to create phrases that 
worked within the narrative for 
the collection. ‘These	 fish	 don’t	
wrinkle “ probably was my fa-
vourite!

Pirate radio. A nice earlier typifi-
cation of the man you would like 
to dress. What does this specific 
movement mean to you?
The influence for pirate radio 
came from a search to subvert a 
political message for the brand. 
We did not feel the need to in-
clude slogans about our distaste 
for certain things. Instead, we 
felt like presenting a character 
that went against all commer-
cial, legal and political expec-
tations. These guys are not in-
terested in money but have a 
pure love of the music (which 
they believe in) and in many 
cases make a success out of it. 
This was far more powerful 
than putting a written Facebook 
rant on the catwalk. By working 
with the pirated feel, we showed 
people that you can carve your 
own future by finding ways to 
engage outside of the normal 
systems and paved paths.

Rugged raver. If we speak of 
fighting the system, I cannot 

What is your take on this?
For me, it’s exactly that! The 
pace and urgency keep me moti-
vated and  moving. On another 
note, it can be hard as this town 
constantly  challenges you emo-
tionally and creatively. Here, 
you are constantly surrounded 
by your contemporaries trying 
to keep up whilst paying extor-
tionate rents that are only going 
to keep on rising. However, I do 
not think that I would be able to 
keep up my work without this 
form of pressure. I would take 
too much time mulling over 
things and would never get an-
ything finished if I was working 
somewhere quieter. For some 
people a slower paced envi-
ronment can work, but for me 
self-imposing deadlines is the 
key (even if I do end up missing 
about half of them).

Graphic engineer. Which artist 
triggers you the most and how 
did you further develop your 
unique graphic language?
One of my favourite artists 
from a really young age was 
Robert Rauschenberg. Here, I 
feel especially intrigued by the 
way he incorporated instantly 
recognizable pop culture refer-
ences into his work. By collag-
ing them together, he would 
tell new stories rather than just 
appropriating an image for the 
sake of recognizability. He real-
ly worked at giving the audience 
some points of reference, but 
letting them work out the finer 
details, rather than force feeding 
them meaning or subtexts. This 
is something that I have always 
tried to do with my own work, 
both graphically and within the 
pattern cutting and design pro-
cess. I’m not really into the idea 
of just using found images, text 
or whatever for a LOL. I pre-
fer to let people explore my 
work themselves. It is okay to 
reference stuff, but I think it 
is important to somehow take 
ownership of a logo, image or 
sketch with your own hand, and 
not just use them as they are. 

help to see the demise of the 
underground movement. Clubs 
used to be a raw bastion of 
freedom. How do you see their 
dynamics today?
Personally, I still see them as 
that.Not all of them, but I guess 
it depends where you choose 
to go. When I go out I sim-
ply wanna let go and release, 
for me this is really important.  
Throughout my education, I 
would often find myself frus-
trated, over-working ideas or 
over-thinking what I wanted 
to create. So my tutors would 
tell me to just go out to forget 
about it all for a few hours, this 
has always helped me a lot and 
it still does. Socializing is impor-
tant to me. You simply chose 
where you wanna go, where you 
wanna relax or perhaps just be 
with yourself (on a good day) 
whilst seeking out like mind-
ed individuals. In London, the 
big problem is the policing of 
nightlife, so many good spots 
are being shut down, restrict-
ed or denied licenses etc. But 
there is always someone with a 
big enough speaker and enough 
space to keep something alive.

Fear. To create is to be fearless. 
How is it to develop from those 
fun early days to becoming a 
serious player?
The fun in the early days was 
great. During those days, I did 
not worry much about selling 
things, I just wanted to see if I 
could get by making the things 
I liked. As time passed, I have 
been lucky enough not to lose 
that initial free sentiment. Some 
seasons it is less present than 
others, but it remains with me. 
I started the brand with a focus 
on making what I wanted to 
make. This is the goal I set. This 
is always more important to me 
then simply striving for a sound 
commercial product. Therefore, 
it has not been that much of a 
struggle to keep things enter-
taining. When it comes to our 
garments, I also think it is im-
portant to maintain a fun ener-
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places. It is hard to explain, it is 
just one of those special places 
that I hope I will always be able 
to keep visiting.

My best memories prob-
ably would be...First of all´,  
THE FOOD - from the 7/11 
pizza buns to fancy restaurant 
BBQs prepped right at your 
table.t is all so legit! Another 
memory would be seeing Yoshi 
from Gr8 playing Skepta in a 
club and just going a bit mad. 
Next to this, I also spent some 
time trying to find the Japanese 
exclusive Pokemon (unsuccess-
fully) and doing the jokey photo 
booth thing.

Streets that make us. Keeping 
in tune with Japan, but turning 
our eyes to the West as well. 
Do you feel that true subcul-
tures are still alive and kicking? 
They are alive! We have just 
changed how we engage with 
them. Here, I think back to be-
fore the Internet and informa-
tion age. I do not wanna say what 
I am going to state now is com-
pletely my idea, because I think I 
read this somewhere. That being 
said, it is something that I really 
agree with or maybe in some way 
it changed to be something that 
remains relevant to me.

Basically, people used to 
have the knowledge of a limit-
ed pool of people (their family 
and/or friends) so ideas would 
be shared and sometimes tran-
scend outside of this cycle, to a 
friend of a friend. This would 
continue until these ideas, styles 
or sounds became a small group 
of people and the others would 
gravitate toward this phenome-
non slowly, eventually creating  
‘sub-culture’ as we know it. That 
is until something changed: new 
ideas, broken friendships, new 
trends. Nowadays, with the 
speed of information your ini-
tial pool of friends, family and 
collaborators on these ideas 
has expanded vastly, so we en-
gage with the world different-
ly. We curate our surroundings 

through our own connections, 
likes and dislikes. Therefore we 
are more inclined to shape our 
own identity rather than sharing 
a sense of group sentiment.

You may have many 
similar traits to others, but also 
you know or like a bunch of 
other stuff they do not. This self 
curated identity continues to 
evolve deeper rather than giving 
way to group processes. With 
so much more information and 
connections the idea of a sub-
culture has become so much 
more complicated. If we look at 
music as an example, over time 
the classic genres have been 
mashed and endlessly com-
bined, going well together, labe-
ling these new music streams as 
we went along. Contrarily, con-
temporary subcultures cannot 
be categorized so readily. They 
are more hidden and very much 
multifaceted.

La-Di-Da. Liam, thank you for 
your insights, let us slowly wind 
down. If we observe today’s 
fashion industry,  what do young 
designers need to know?
Enjoy it. If you are going to 
work for yourself you simply 
have to enjoy it as over time, it 
takes over every aspect of your 
life. In the end your relationship 
with your work is perhaps your 
life. So it is key to have some 
sort of affinity for what you do. 

Bang! As a last outing. Hodg-
es would not be Hodges with-
out...?
My missing teeth LOL. 

gy which allows us to play freely 
within design. Some of the best 
ideas are born out of mistakes 
and some of my best work has 
always been done whilst playing 
around. When you are relaxed 
and less rigid about what you 
are creating, you are so much 
more open to new options.

Toe the line. From our conver-
sation thus far, I gather that you 
are quite outspoken against 
confirming to rule books. In 
what way do you choose to en-
gage the world?
You are right. I guess, I just re-
ally enjoy working according to 
my own values and defining the 
direction and goals of the brand 
by myself. Not all the design di-
rectives we set are outside of the 
norm! However, I do think it is 
important to take ownership 
and control of what happens. 
Otherwise it is far too easy to 
find yourself a few years down 
the line being slightly confused 
on how you ended up there in 
the first place. Rather than fol-
lowing the rules at every turn, 
I try to carve my own path in-
stead, which is often guided by 
the reactions of my customers. 
Without their support I cannot 
keep things going. So, in the 
end, if it works it is simply not 
wrong!

Japanology. I am an avid visitor 
of Japan. It strikes me as a place 
which would resonate well with 
you too. What particular memo-
ries did you take with you?
My recent trip to Japan was 
amazing. I have always loved 
Tokyo but never really explored 
anywhere outside of it. This 
time we saw two very different 
parts of Japan, from Bo Ningen 
playing at Fuji Rock Festival to 
the calm roaming deer of Nara 
surrounded by tranquil shrines.

It is the third time now 
that I have visited Japan and it 
always seems to draw me back 
in. Each time, I end up making 
new friends and exploring new 
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