
I) Introduction 
The aim of our project is to create a digital marketing campaign in order to promote a 
survey on another website. To do so, we have created landing page using SEO, some 
social media like Facebook, Instagram which objective is to create more buzz. 
  
We have succeeded to make people open the survey while they discover cheap Europe 
flights. 
Thought the landing page we have promoted “Flight radar” a flight booking service created 
by flight radar. This entity is a plane tracker service. 
  
The target that we wanted to reach are young French customers aged between 15 to 26 
years old, with a low income or trip budget. The trips and destinations proposed welcome 
anyone, they are suitable for couples, friends, families... 
  

II) Build our landing page 
We have chosen to build our landing page using a special tool: 
(https://www.000webhost.com.) Moreover, in order to highlight fonts for our landing page 
we have used (https://html5up.net/highlights) 
  
The background image was chosen carefully. Indeed, we wanted to have a soft landing page in order 
to catch people interests’ and therefore make them stay and surf through our web page. That is why we 
chose the plane image, it allows people to travel with us through the landing page. Of course, we have 
pay attention to the colours of the background by choosing a good colour ratio level (+8.1). 
  
The favicon is also a plane as we promote a plane company booking and as its a 
representative element of the core of our web page. 
  
Moreover, we wanted to catch quickly the attention of the future customer by creating an 
interactivity with him. That is the reason why, we have created a host central button 
“take a look” that welcome guest to click on it in order to discover the content of the 
webpage. 
  
In order to determine the font, we have used “Google Fonts”. The ones we have choose 
for our landing page is Roboto (for the text) and Montserrat (for the titles). We wanted to 
share our content through simple and soft fonts. We think it gives more reliability, clarity and 
is more professional. 
Both are sans-serif, therefore they are easier to read on screen, even when they are small. 
The size of the text is 3 et 1,25. This is a choice that we have made when we were building 
the web page. After a few trials, we thought it was the most convenient size. 
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(https://fonts.google.com/specimen/Roboto and 
https://fonts.google.com/specimen/Montserrat) 
  
In order to have the opportunity to gather many responses we have worked on its 
design. Indeed, we wanted to have a responsive website in order to gather as many 
responses as we could. People can enter and surf easily in our webpage by using a 
phone, computer or tablet. To do so, we have used “amiresponsive”. 
  
Finally, we have verify the validity of our page through the website: http://validator.w3.org/ 
  

III) The content 
Our content is straight and simple. 
  
We have proposed flights examples with cheap prices. We have added some pictures of 
the city chosen carefully in order to generate an incentive in the customer mind. In order to 
show the real value of the company we have highlight the cheap, attractive and competitive 
prices by increasing their size. 
  
Moreover we have added a YouTube video (https://youtu.be/iZ1QaUOhpNY) in order to 
have a content diversity. It created interactivity and multi sensorial connections with the 
customer as he can watch a video and feel interested by our offer. It’s a personal choice, 
and strategy in order to hit the customers quickly. By only surfing on the webpage and 
looking at the images and prices he already understands the whole purpose of the web 
page. 
  
Of course, we have created some text for the ones that will take the time to read it. Just 
under them, a button has been created in order to open the survey. This approach is again a 
strategy to gather as many responses as possible. 
  
Unfortunately, we wanted to use “Mail Chimp” but we didn’t succeed to implement it. 
  

IV) Share our content 
In order to share our content, we have used the open graph protocol “Meta tags Open 
Graph” that enables any web page to become a rich object in a social graph. 
In order to share easily our content, we have highly used social medias. Indeed, at the end 
of the webpage, potential customers can found some quick links buttons as: 
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Ø  Facebook: we think it’s a necessary to have a Facebook button as it is one of the 
major ways to share content. Indeed, it’s widespread, easy and convenient for all 
types of users. (https://www.facebook.com/flightradar24/) 

  
Ø  Instagram: it’s a frequently used social media by our target audience. Moreover, 

it’s also a big advantage for us because it’s a web page where customers can 
share their experiences, and photos. This is an advantage for us, as our visibility 
increase and we are more reliable with future travellers. 
(https://www.instagram.com/flightradar24/) 

  
Ø  Google Plus: Our company chosen is very active on this social media platform. We 

think it’s important in order to be reliable to have a wide range of social media. 
Many people trust Google Plus which is an advantage for us. 
(https://plus.google.com/+Flightradar24DotCom) 

  
Ø  Twitter: It’s a social media that can also increase our visibility with hashtags. 

People can search, react and post their opinion quickly. 
(https://twitter.com/flightradar24) 

  
Ø  Webpage: finally, we have added a company webpage as customers will find all 

the information through it. (https://www.flightradar24.com/48.71,2.19/15)  
  

V) Promote and Measure the landing 
page 
We have chosen to measure our work through KPIs through Google Analytics. 
Moreover, we can observe the survey answers. Indeed, the number of respondents to 
our survey can estimate the relevance of the campaign created on the landing page. 
 
 
 
 
https://docs.google.com/forms/d/e/1FAIpQLSeIGHGrZZjArgsblL7Q6HuwoctZmLEa7jtKbNhs-Xj8O
WT_KA/viewform 
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