
Position Job Description

Project Management Officer 
Section (PMO)

Position Summary:
All company's Board projects to conduct organizational studies and evaluations, design systems and procedures, conduct work 
simplification and measurement studies, and prepare operations and procedures manuals to assist management in operating more 
efficiently and effectively. Includes program analysts and management consultants

Key responsibility
Gather and organize information on problems or procedures.
Analyze data gathered and develop solutions or alternative methods of proceeding.
Confer with personnel concerned to ensure successful functioning of newly implemented systems or procedures.
Develop and implement records management program for filing, protection, and retrieval of records, and assure compliance with 
program.
Review forms and reports and confer with management and users about format, distribution, and purpose, and to identify problems 
and improvements.
Interview personnel and conduct on-site observation to ascertain unit functions, work performed, and methods, equipment, and 
personnel used.
Document findings of study and prepare recommendations for implementation of new systems, procedures, or organizational 
changes.
Prepare manuals and train workers in use of new forms, reports, procedures or equipment, according to organizational policy.
Design, evaluate, recommend, and approve changes of forms and reports.
Plan study of work problems and procedures, such as organizational change, communications, information flow, integrated 
production methods, inventory control, or cost analysis

PEPE Vacancy



Risk Management Section 
(RM)

Position Summary:
Analyze and manage risk management issues by identifying, measuring, and making decisions on operational or enterprise risks for 
an organization.
Key responsibility
Document and ensure communication of key risks.
Maintain input or data quality of risk management systems.
Recommend ways to control or reduce risk.
Identify key risks and mitigating factors of potential investments, such as asset types and values, legal and ownership structures, 
professional reputations, customer bases, or industry segments.
Devise systems and processes to monitor validity of risk modeling outputs.
Gather risk-related data from internal or external resources.
Identify and analyze areas of potential risk to the assets, earning capacity, or success of organizations.
Develop or implement risk-assessment models or methodologies.
Produce reports or presentations that outline findings, explain risk positions, or recommend changes.
Plan and contribute to development of risk management systems



Strategy & TQM Department 
(SP)

Position Summary: 
An organizational management activity that shapes the company & its future to be in the lead with the best practices by setting 
priorities, focus energy and resources, strengthen operations, ensure employees and other stakeholders are working toward 
common goals, establish agreement around intended outcomes/results, and assess/adjust organization's direction in response to a 
changing environment. It is a disciplined effort that produces fundamental decisions and actions that shape and guide what an 
organization is with a focus on the future.  

Key responsibility 

Identify, develop, or evaluate corporate strategy, based on knowledge of establishment objectives, market characteristics, assets 
and cost and markup factors.
Direct training & performance evaluations of all departments staff and oversee their annually, quarterly, weekly & daily activities.
Evaluate the financial aspects of product development, such as budgets, expenditures, research and development appropriations, 
or return-on-investment and profit-loss projections.
Supporting of Developing pricing strategies, balancing firm objectives and customer satisfaction from concerned departments.
Initiate research studies or analyze their findings on new investments.
Use sales forecasting or strategic planning to ensure the sale and profitability of products, lines, or services, analyzing business 
developments and monitoring market trends.
Consult with professionals (persons or companies) to gain advice regarding best practices of corporate strategies; its creation, 
implementation & developing
Direct or coordinate an organization's financial or budget activities to fund operations, maximize investments, or increase efficiency.
Confer with board members, organization officials, or staff members to discuss issues, coordinate activities, or resolve problems.
Analyze operations to evaluate performance of a company or its staff in meeting objectives or to determine areas of potential cost 
reduction, program improvement, or policy change.
Direct, plan & implement policies, objectives & activities of organizations or businesses to ensure continuing operations, to 
maximize returns on investments, or to increase productivity.
Prepare budgets for approval, including those for funding or implementation of programs.
Negotiate or approve contracts or agreements with federal or state agencies, or other organizational entities



Business System Manager

Position Summary: 
Our growing healthcare facility is in need of a Business Systems Analyst to evaluate every aspect of our operation and identify key 
areas of growth and development. We need a professional who is focused on  changes and adjustments that can improve our 
patient satisfaction rate and increase our overall efficiency across all departments, from billing to patient care. The ideal candidate 
will have a background in both business systems analysis and health care, but we're willing to work with an exceptionally qualified 
applicant with no previous health care experience. We offer competitive pay and excellent benefits. 
Minimum Education:
Bachelor's Degree in Business Administration or related field required (MBA preferred) 
Experience and Qualifications:
10-15 years of Plant Operations and Supervisory experience in the fertilizer or chemical industry, preference for experience in the 
same plant, to be assigned.
Prior experience in a health care setting highly desirable 
Willingness to work in a collaborative environment 
Excellent communication, training and speaking skills 
Highly organized but willing to adjust direction when necessary 
Develop methodology documents based on self-initiated interviews, diagrams, surveys and workflow analysis. 
Research and analyze all aspects of existing business practices and procedures. 
Communicate with heads of all departments about common frustrations, hindrances and other issues that interrupt their workflow. 
Create detailed plans for execution and implementation of new processes, including budgetary guidelines and key personnel. 
Nominate and work with a project manager to develop new project plans and see them through to completion. 
Oversee the life cycle of changes to business systems and prepare detailed reports for executive management. 
Introducing new system applications that will helps the processes. excellent in microsoft tools and application. excellent powerpoint 
presentations skil. excellant in excel



Marketing Projects Specialist

Position Summary: 
Develop creative strategies & tuning deals projects with the goal of maximizing the company’s profits or share of the market while 
ensuring the customers are satisfied. Oversee product development & monitor trends that indicate the need for new products and 
services. Plan, direct, or coordinate marketing policies and programs, Media, Advertising, such as determining services offered and 
competitors, and identify potential customers & assuring customer satisfactory by offering complying to his requirements & 
handling services after sales including complaints. Search marketing tactics to increase visibility and engagement with content, 
products, customer’s data & portfolio & satisfactory surveys, services in Internet-enabled devices or interfaces. Examine search 
query behaviors on general or specialty search engines or other Internet-based content
Key Responsibilities
Seek and provide information to help companies determine their position in the marketplace.
Initiate market research studies or analyze their findings.
Prepare reports of findings, illustrating data graphically and translating complex findings into written text.
Formulate, direct and coordinate marketing activities and policies to promote products and services, working with appropriate 
advertising and promotions.
Gather data on competitor’s prices, sales, and method of marketing and distribution.
Collect data on customer demographics, preferences, needs, and buying habits to help in identify potential markets and factors 
affecting product demand.
Develop pricing strategies, balancing firm objectives and customer satisfaction.
Products certifications in projects, institutes & ministries
Find opportunities in big projects
Compile lists describing product or service offerings.
Customer services
All other Marketing projects
Collaborate with web, multimedia, or art design staffs to create multimedia web sites that conform to brand and company visual 
format.
Collect and analyze sales data, using web traffic metrics such as page visits, transaction size, link popularity, click-through rates, and 
cost-per clicks.
Collaborate with other marketing staff to integrate and complement marketing strategies across multiple sales channels.



Customer Relations Specialist

Position Summary: 
Best practice to change the organization from Product focus to Customer/market focus that leads to maximizing profits & 
decreasing customers management cost by implementing CRM (Customer Relationship Management) solutions to provide the 
organization with customer business data to enhance provided services or products that customers want, provide better customer 
service, cross-sell and up sell more effectively, close deals, retain current customers and understand who the customer is by 
Interact with customers & providing information in response to inquiries about products and services and to handle and resolve 
complaints with all packages including its events.

Key Responsibilities
Contact customers to respond to inquiries or to notify them of claim investigation results or any planned adjustments.
Resolve customers' service or billing complaints by performing activities such as resolving defected material, refunding money, or 
adjusting bills.
Compare disputed material with original requisitions and information from invoices and prepare invoices for returned goods.
Confer with customers by telephone or in person to provide information about products or services, take or enter orders, cancel 
accounts, or obtain details of complaints.
Keep records of customer interactions or transactions, recording details of inquiries, complaints, or comments, as well as actions 
taken.
Check to ensure that appropriate changes were made to resolve customers' problems.
Determine charges for services requested.
Refer unresolved customer grievances to designated departments for further investigation.
Review insurance policy terms to determine whether a particular loss is covered by insurance.
Obtain and examine all relevant information to assess validity of complaints and to determine possible causes, such as extreme 
weather conditions that could increase utility bills
Implementing CRM (Customer Relationship Management) solutions
Interact with customers & providing information about products and services 
Provide the organization with customer business data
Enhance provided services or products that customers want including its events
Provide better customer service, cross-sell and up sell more effectively



Business System Specialist

Minimum Education:
Bachelor's Degree in Business Administration or related field required (MBA preferred) 
Experience and Qualifications:
8-10 years of Plant Operations and Supervisory experience in the fertilizer or chemical industry, preference for experience in the 
same plant, to be assigned.
Prior experience in a health care setting highly desirable 
Willingness to work in a collaborative environment 
Excellent communication, training and speaking skills 
Highly organized but willing to adjust direction when necessary 
Develop methodology documents based on self-initiated interviews, diagrams, surveys and workflow analysis. 
Research and analyze all aspects of existing business practices and procedures. 
Communicate with heads of all departments about common frustrations, hindrances and other issues that interrupt their workflow. 
Create detailed plans for execution and implementation of new processes, including budgetary guidelines and key personnel. 
Nominate and work with a project manager to develop new project plans and see them through to completion. 
Oversee the life cycle of changes to business systems and prepare detailed reports for executive management. 
Introducing new system applications that will helps the processes. excelant in microsoft tools and application. excellent powerpoint 
presentations skill. excellent in excel



Auditing & Improvement 
Manager

Minimum Education:
Bachelor’s Degree or equivalent experience (MBA preferred) 
Experience and Qualifications:
10-15 years of Plant Operations and Supervisory experience in the fertilizer or chemical industry, Quality Management and Lean 
Manufacturing preference .
Proven work experience via the execution of Lean/Six Sigma projects specifically in the areas of Workflow and Defect Reduction.
Strong facilitation skills, confident communicator (both verbally and written) with all levels of an organization and diverse audiences.
Highly collaborative with a demonstrated ability to build strong, credible relationships and teams throughout the organization.
Firm understanding of the application of Root Cause Problem Solving techniques.

Introducing new system applications that will helps the processes. excellent in microsoft tools and application. excellent powerpoint 
presentations skill. excellent in excel

Auditing & Improvement 
Specialist

Minimum Education:
Bachelor’s Degree or equivalent experience
Experience and Qualifications:
8-10 years of Plant Operations and Supervisory experience in the fertilizer or chemical industry, Quality Management and Lean 
Manufacturing preference .
Proven work experience via the execution of Lean/Six Sigma projects specifically in the areas of Workflow and Defect Reduction.
Strong facilitation skills, confident communicator (both verbally and written) with all levels of an organization and diverse audiences.
Highly collaborative with a demonstrated ability to build strong, credible relationships and teams throughout the organization.
Firm understanding of the application of Root Cause Problem Solving techniques.

Introducing new system applications that will helps the processes. excellent in microsoft tools and application. excellent powerpoint 
presentations skill. excellent in excel



Total Quality Management 
Manager

Position Summary: 
TQM is an approach to improving the effectiveness and flexibilities of business as a whole. It is essentially a way of organizing and 
involving the whole organization, every department, every activity and every single person at every level. TQM ensures that the 
management adopts a strategic overview of the quality and focuses on prevention other than inspection were meeting the 
customers’ requirements is the primary objective and the key to organizational survival and growth with continuous improvement 
of quality which management stimulate the employees in becoming increasingly competent and creative that aims at developing 
the relationship of openness and trust among the employees at all levels in the organization by encouraging innovation, makes the 
organization adaptable to change, motivates people for better quality, and integrates the business arising out of a common purpose 
and all these provide the organization with a valuable and distinctive competitive edge.

Minimum Education:
BS degree in Business Administration or Quality Management with good knowledge and skills in process management and a sound 
understanding of International Quality Standards e.g. ISO.  
Experience and Qualifications:
8 to 10 years of experience in the Quality Management field including 4 years in a managerial role in the process/mining industry. • 
Meeting the customers’ requirements (Customer Focused Organization)
Maintain organizational survival and growth
Continuous improvement of quality in all it means
To stimulate the employees in becoming increasingly competent and creative
Developing the relationship of openness and trust among the employees at all levels in the organization
Encouraging innovation & making organization adaptable to change
Provide the organization with a valuable and distinctive competitive edge by motivating people for better quality & integrating the 
business arising out of a common purpose
To be customer focused by checking customers attitudes & Satisfaction regularly 
Includes the idea of internal customers as well as external ones
Leading organization to “Do it right the first time ” avoiding rework, i.e., cutting the amount of defective work
Constantly improve Continuous improvement allows the company gradually to get better
Enhancing everyone's attitude to be committed to quality by changing the attitude of the entire workforce, and altering the way the 



Integrated Management 
Section Head

Position Summary: 
Implement the Integrated Management Systems policy and follow up of internal IMS indicators & objectives at OIG level.
Promote and coordinate the IMS project assuring adequate internal communication, training and information to all OIG companies
Edit and manage the Integrated Management Systems manual and management system related documents.
Manage the IMS department by dispatching tasks relevant to the implementation of the IMS and ensuring their accomplishment at 
OIG level.
 Set up ISO 9001:2008, OHSAS 18001:2007, ISO 14001:2004 and ISO 22000:2005 planning, processes, procedures, templates, work 
instructions for the organization.
Plan external and internal audits.
Ensure the cross-functionality and implementation of the systems in all OIG companies. Establish improvement objectives based on 
customer requirements.
Maintain customer focus in process implementation and improvement.
Provide quality tools and knowledge in solving various problems.
Plan, organize and follow up of management reviews.Represent OIG and coordinate regarding relevant external and internal 
parties. 
Enhance the IMS culture and strive for Excellence
Participate in various committees meeting & prepare weekly & monthly reports the Top Management
Experience and Qualifications:
10 years of experience in same industry, excellent in microsoft tools and application. excellent powerpoint presentations skill. 
excellent in excel

Quality Management Section 
Head

Position Summary: 
Responsible to implement long-term quality strategy. Identifies quality gaps, implements reporting processes in order to track 
quality improvements, enhance current systems, define and prioritize high-value quality projects and manages projects to 
completion. Develop standardized testing methods, which facilitate the quality checking process. Develop results of quality analysis 
in reports to present them to Senior Management.
Minimum Education:
BS degree in Business, Computer Science, Quality Control or Quality Assurance
Experience and Qualifications:
10 years of experience, data management, projects, Total Quality Management (TQM). excellent in microsoft tools and application. 
excellent powerpoint presentations skill. excellent in excel



Integrated Management 
Analyst

Position Summary: 
Implement the Integrated Management Systems policy and follow up of internal IMS indicators & objectives at OIG level.
Promote and coordinate the IMS project assuring adequate internal communication, training and information to all OIG companies
Edit and manage the Integrated Management Systems manual and management system related documents.
Manage the IMS department by dispatching tasks relevant to the implementation of the IMS and ensuring their accomplishment at 
OIG level.
 Set up ISO 9001:2008, OHSAS 18001:2007, ISO 14001:2004 and ISO 22000:2005 planning, processes, procedures, templates, work 
instructions for the organization.
Plan external and internal audits.
Ensure the cross-functionality and implementation of the systems in all OIG companies. Establish improvement objectives based on 
customer requirements.
Maintain customer focus in process implementation and improvement.
Provide quality tools and knowledge in solving various problems.
Plan, organize and follow up of management reviews.Represent OIG and coordinate regarding relevant external and internal 
parties. 
Enhance the IMS culture and strive for Excellence
Participate in various committees meeting & prepare weekly & monthly reports the Top Management
Experience and Qualifications:
8-10 years of experience in same industry 

Quality Management Analyst

Position Summary: 
Responsible to implement long-term quality strategy. Identifies quality gaps, implements reporting processes in order to track 
quality improvements, enhance current systems, define and prioritize high-value quality projects and manages projects to 
completion. Develop standardized testing methods, which facilitate the quality checking process. Develop results of quality analysis 
in reports to present them to Senior Management.
Minimum Education:
BS degree in Business, Computer Science, Quality Control or Quality Assurance
Experience and Qualifications:
5 -7 years of experience, data management, projects, Total Quality Management (TQM). excellent in microsoft tools and 
application. excellent powerpoint presentations skill. excellent in excel



Lean Management Manager

Minimum Education:
Bachelor’s degree 
Experience and Qualifications:
10-15 years’ experience in the related areas an individual contributor
Leads and designs Lean Manufacturing goals and strategies for improving the operations and processes within the organization. 
Manages all activities for continuous improvement and performance enhancement. Employs Lean methodologies and tools in order 
to accomplish business objectives. Typically requires bachelor's degree. Also requires training and Lean certification through an 
accredited organization. Typically reports to manager or head of unit/department. Manages subordinate staff in the day-to-day 
performance of their jobs. True first level manager. Ensures that project/department milestones/goals are met and adhering to 
approved budgets. Has full authority for personnel actions. Extensive knowledge of department processes. excellent in microsoft 
tools and application. excellent powerpoint presentations skill. excellent in excel

Lean Management Section 
Head

Minimum Education:
Bachelor’s degree 
Experience and Qualifications:
5-7 years’ experience in the related areas an individual contributor
Leads and designs Lean Manufacturing goals and strategies for improving the operations and processes within the organization. 
Manages all activities for continuous improvement and performance enhancement. Employs Lean methodologies and tools in order 
to accomplish business objectives. Typically requires bachelor's degree. Also requires training and Lean certification through an 
accredited organization. Typically reports to manager or head of unit/department. Manages subordinate staff in the day-to-day 
performance of their jobs. True first level manager. Ensures that project/department milestones/goals are met and adhering to 
approved budgets. Has full authority for personnel actions. Extensive knowledge of department processes. excellent in microsoft 
tools and application. excellent powerpoint presentations skill. excellent in excel

Strategy & Performance 
Manager



Strategy Supervisor

Position Summary: 
Evaluate new business models and corporate relationships.
Negotiate complex business models, partnerships, transactions, and other commercial agreements.
Identify and target attainable opportunities in the market.
Clearly define company goals and long-term strategy.
Examine the profitability of each product, store location, and line of business in order to re-direct resources.
Utilize skills in project management to lead large teams in change processes.
Develop methods for motivating and inspiring stakeholders.
Leverage professional networks to attain critical resources.
Provide training materials for process owners who need support.
Minimum Education:
Degree in Business Administration or relevant fields.
Experience and Qualifications:
5-7 years’ experience in the related areas
Experience in strategic planning and business analytics.
Ability to lead, inspire and motivate teams.
Strong presentation and negotiation skills.
Excellent verbal and written communication in language.excellent in microsoft tools and application. excellent powerpoint 
presentations skill. excellent in excel



Performance Supervisor

Position Summary: 
Conduct and/or coordinate training programs to meet the learning needs of Individual Client Services Operations. This includes 
product knowledge, system and process training, and additional skills as required.
Ensure training materials and training delivery is created with proper collaboration and versioning to guarantee integrity and 
consistency.
Provide training support as needed for specific operational areas.
Coordinate training programs across business lines that support shared future direction and business strategies.
Develop methods to provide data and feedback as required in order to provide measurements to the effectiveness of training 
programs.
Reviews quality outcomes and determine appropriate actions to be taken; communicate timely feedback to specified manager and 
associate.
Research and maintain knowledge of existing and emerging learning technologies. Investigate, recommend and develop training 
and development methods that benefit from the technology, improve processes and enhance associate learning.
Partner with management to develop training and development action plans to meet specified goals.
Work closely with associates at all levels to ensure the development needs and associate preferences are recognized to encourage 
high performance and associate growth.
Partner with management to identify and grow competent leadership for succession.
Serve in a project manager capacity in relation but not limited to assigned training and development projects, products, or system 
enhancements.
Training new hires to be proficient in performing the specific duties of their role
Act as department liaison on applicable product, corporate and operational projects as project team member. Deliver 
recommendations and independently approve initiatives as applicable.
Responsible for delivering technical, service and industry specific training by coordinating training opportunities with internal 
experts and external vendors.
Other duties as required by the position or directed by management.
Minimum Education:
Degree in Business Administration or relevant fields.
Experience and Qualifications:



Branding

Position Summary: 
A branding is a management-level employee who works with or within a marketing team. They help define the way that consumers 
think about a company's goods or services; this can involve consistency of logos and colors, focused advertising spaces, event 
sponsorships, and other approaches. 
The brand specialist typically analyzes market research data and/or works with a market analysis team to decide how to expand 
their company's targeted demographic group(s). The brand specialist and their team then work with marketing teams to devise 
targeted outreach to these groups. They work with creative teams to ensure consistent logos and designs within the specific brand, 
as well as work with an advertising team to ensure that the way the brand is presented is consistent across all products.
In larger companies with widely differing brand names under their control, brand specialists may be assigned to a specific brand or 
brands. For instance, a large restaurant company with multiple nationwide franchises typically have a brand specialist assigned to 
each to help build the brand image to current and potential consumers.
Minimum Education:
Bachelor’s degree in business, marketing, or a related field
Experience and Qualifications:
5-7 years’ experience in the related areas
As well as extensive practical experience in advertising, brand-building, and/or market research. Typically, a person in this position 
works during regular business hours in an office environment.excellent in microsoft tools and application. excellent powerpoint 
presentations skill. excellent in excel



Production & Planning 
Manager

Position Summary: 
Position Summary:
Direct or coordinate production, processing, distribution, or marketing activities of organizations & review (processing 
schedules/production orders) to make decisions concerning inventory requirements, staffing requirements, work procedures, or 
duty assignments, considering budgetary limitations and time constraints.
Duties include reviewing and distributing production, work, and shipment schedules; conferring with department supervisors to 
determine progress of work and completion dates; and compiling reports on progress of work, inventory levels, costs, and 
production problems. Coordinate and expedite the flow of work and materials within or between departments of an establishment 
according to production schedule. 

Minimum Education:
Bachelor’s degree in business management or engineering discipline - preferably in supply chain, operations, engineering, or 
related. 

Experience and Qualifications:
10-15 years of experience in production planning or leadership role in a manufacturing environment; Knowledge and understanding 
of inventory management and marketplace demographics.
excellent in microsoft tools and application. excellent powerpoint presentations skill. excellent in excel.  Resolve problems with 
concerning departments as transportation, logistics systems, imports or exports, or customer issues.
Collaborate with other departments to integrate logistics with business systems or processes, such as customer sales, order 
management, accounting, or shipping.
Maintain metrics reports, process documentation, customer service logs, or training or safety records.
Managing the work of planners, or schedulers.
Direct inbound or outbound logistics operations, such as transportation or warehouse activities, safety performance, or logistics 
quality management.
Direct or coordinate comprehensive logistical or reverse logistical functions for product life cycles, including distribution, internal 
allocation, delivery, recycling, reuse, or final disposal of resources. Green Task Statement 
Negotiate with suppliers or customers to improve supply chain efficiency or sustainability. Green Task Statement 



Production & Planning 
Analyst

Position Summary: 
Plans, coordinates, organizes, and controls production at MWSPC organization. Position’s main responsibility is to ensure the 
efficient production of products in the right quantity, quality, and cost. To set production targets to produce goods on time and at 
right price to meet the demands of the marketplace. Also is responsible to for conducting inventory, capacity, and production 
planning initiatives utilizing lean principles to ensure continuous process improvement.
Minimum Education:
Bachelor’s degree in business management or engineering discipline - preferably in supply chain, operations, engineering, or 
related. 

Experience and Qualifications:
8 years of experience in production planning or leadership role in a manufacturing environment; Knowledge and understanding of 
inventory management and marketplace demographics.
excellent in microsoft tools and application. excellent powerpoint presentations skill. excellent in excel

Logistic Coordinator

Position Summary: 
Plan logistics and Supply functions between production and distribution suppliers, for importing major raw materials and 
dispatching for delivery of finished products, to/from local/international suppliers & customers. Organize contracts and agreements 
with suppliers and shippers.
Minimum Education:
Bachelor’s Degree in Business or Transportation/Logistics Management 
Experience and Qualifications:
5+ years in customer service and logistics environment in the fertilizer or chemical industry. excellent in microsoft tools and 
application. excellent powerpoint presentations skill. excellent in excel



Production & Planning 
Coordinator

Position Summary: 
Direct communication with the Sales
Examine documents, materials, or products and monitor work processes to assess completeness, accuracy, and conformance to 
standards and specifications.
Responsible to Calculate the Demand from Sales weekly, monthly, Quarterly & Annually
Discussing & Optimizing Demand per grade/product/customer with Sales
Discussing & Optimizing Inventories per grade/product/destination with IP
Discussing with PP weekly/Monthly Allocation, Quarterly & Annually Forecasts
Responsible to allocate volumes to sales
Responsible on PTO’s & OCT’s
Confer with department supervisors or other personnel to assess progress and discuss needed changes.
Direct communication with the DP & Sales
Examine documents, materials, or products and monitor work processes to assess completeness, accuracy, and conformance to 
standards and specifications.
Calculate the Demand from Sales monthly, Quarterly & Annually
Discussing & Optimizing Demand per grade/product/customer/destination with DP & Sales
Discussing & Optimizing Inventories per grade/product/customer/destination & sales orders with DP
Discussing with DP Monthly Allocation, Quarterly & Annually Forecasts
Responsible on Warehouses Inventories & Plant Stocks 

Minimum Education:
Bachelor’s degree in business management or engineering discipline - preferably in supply chain, operations, engineering, or 
related. 

Experience and Qualifications:
8 years of experience in production planning or leadership role in a manufacturing environment; Knowledge and understanding of 
inventory management and marketplace demographics.



Planning & Operation Analyst

Direct communication with the Plant on production
Analyze Calculate the productions monthly, Quarterly & Annually
Discussing & Optimizing productions per grade/product 
Discussing with DP Monthly Allocation, Quarterly & Annually Forecasts
Examine documents, materials, or products and monitor work processes to assess completeness, accuracy, and conformance to 
standards and specifications.
Review documents, such as production schedules, sales orders, to determine materials requirements or material priorities.
Revise production schedules when required due to design changes, labor or material shortages, backlogs, or other interruptions, 
collaborating with management, marketing, sales, production, or engineering.
Confer with establishment personnel, vendors, or customers to coordinate production or shipping activities and to resolve 
complaints or eliminate delays.
Record production data, including volume produced, consumption of raw materials, or quality control measures.
Requisition and maintain inventories of materials or supplies necessary to meet production demands.
Calculate figures required amounts of materials, manufacturing costs, or wages, using pricing schedules, adding machines, 
calculators, or computers.
Distribute production schedules or work orders to departments.
Compile information, such as production rates and progress, materials inventories, materials used, or customer information, so that 
status reports can be completed



Marketing & Economics 
Manager

Minimum Education:
Bachelor’s degree in Marketing, MBA preferred 
Experience and Qualifications:
 8-10+ years of experience in Marketing management positions with at least 3 of those years in the Senior Level position in petro-
chemical, manufacturing or mining industry.

Skills
Management Skills, Project Management Skills, Budgeting, Capital Management, Planning and Forecasting Skills,Strong project 
management & performance measurement skills  
Ability to develop strong relationships and work with senior level executives  
Able to compile and analyze performance data to develop metrics that support decision-making for resource allocation and 
subsequent campaigns  
Solid business acumen, management, and problem-solving skills
Strong problem solving and critical thinking skills.
Effective communication and listening skills.
Excellent relationship building skills (internal and external)
Excellent written, verbal and presentation skills in English required,
Extensive computer skills in using Microsoft software (Word, Excel, PowerPoint, etc.) plus other software pertinent to the work 
performed would be advantageous.
Ability to work with diverse populations, and foster a cooperative team environment. Bi-lingual or multi-lingual is a plus 
International work experience in remote camp environment



Business Intelligence Section 
Head

Position Summary: 
Produce financial and market intelligence by querying data repositories and generating periodic reports. Oversee product 
development & monitor trends that indicate the need for new products and services. Devise methods for identifying data patterns 
and trends in available information sources.
Minimum Education:
Bachelor’s degree in Finance, Accounting or Marketing
Experience and Qualifications:
5-7 years of related experience in database marketing or direct marketing
Responsible on short/long term Market Analysis
New Applications scavenger for added value end products
Market analysis & Price trends on Strategic S/D worldwide for one year & above
Analyzing Competitors movements & tactics
Supporting OH in finding the best opportunities, big deals & contracts with private global companies & government institutions
Analyze competitive market strategies through analysis of related product, market, or share trends.
Combining world S/D from SD with prices & profits
Synthesize current business intelligence or trend data to support recommendations for action
Collect and analyze data on customer demographics, preferences, needs, and buying habits to identify potential markets and factors 
affecting product demand.
Communicate with customers, competitors, suppliers, professional organizations, or others to stay abreast of industry or business 
trends.
Manage timely flow of business intelligence information to users.
Collect business intelligence data from available industry reports, public information, field reports, or purchased sources.
Monitor industry statistics and follow trends in trade literature.
Identify, develop, or evaluate marketing strategy, based on knowledge of establishment objectives, market characteristics, and cost 
and markup factors.
Identify and analyze industry or geographic trends with business strategy implications.
Analyze technology trends to identify markets for future product development or to improve sales of existing products.
Use sales forecasting or strategic planning to ensure the sale and profitability of products, lines, or services, analyzing business 



Marketing Analyst

Position Summary: 
Responsible for performing research and providing insights regarding the market, trends, competitors, potential and existing 
customers, and current campaigns in supporting business decisions and in measuring performance.
Minimum Education:
Bachelor’s degree in Finance, Accounting or Marketing
Experience and Qualifications:
5-7 years of related experience in database marketing or direct marketing
excellent in microsoft tools and application. excellent powerpoint presentations skill. excellent in excel

Analyst, Economic

Position Summary: 
Responsible for performing research and providing insights regarding the market, trends, competitors, potential and existing 
customers, and current campaigns in supporting business decisions and in measuring performance and economics value base of any 
process change or production swaps or sales opportunities .
Minimum Education:
Bachelor’s degree in Economics, Finance, Accounting or Marketing
Experience and Qualifications:
5-7 years of related experience in database marketing or direct marketing
 excellent in microsoft tools and application. excellent powerpoint presentations skill. excellent in excel
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